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LUNCH WITH BS: IPSITA DASGUPTA, SENIOR VICE-PRESIDENT
& MANAGING DIRECTOR, HP INDIA

Hardware to

humanware

Dasgupta tells Shivani Shinde why she believes
there should be a PCin every child’s hand, and why
India is tougher on women than the US

It’s one of those drenched Mumbai
monsoon days that can turn even the most
carefully planned diaries to mush. Our
lunch at Vetro, the Italian restaurant at The
Oberoi, Nariman Point, Mumbeai, has
already been rained off once. Today, the
skies are still heavy, but Ipsita Dasgupta
arrives early, claiming a corner table before
I'manage to navigate the traffic.

Her résumé reads like a roll call of
global tech royalty — Amazon, Apple,
IBM, Cisco, GE — and now the top job at
HP India. What’s striking is the absence of
battle scars so many women in corporate
India recount. Dasgupta isn’t claiming the
playing field is even. “India is tougher on
women than the US, or even China, where
the factories are full of women,” she
concedes, but she wears her success
without complaint.

“Igrew up in the US and a handful of
other countries, but my roots have always
been in Calcutta (now Kolkata). Both my
parents are from there,” she says. “Every
summer and winter, we’d come back when
the whole family — brothers and sisters
scattered across the world — would meet.”
Though raised abroad, she never felt dis-
connected from India. “Ours was a quin-
tessentially Bengali household, deeply
engaged with politics, culture, and every-
thing happening back home. Yet, when I
finally moved to India as an adult, I real-
ised how little I knew about living here
without the cushion of
extended family.”

because each member brings something
different to the table. “Coming out of
Covid — and even now — I can’t think of
anything more valuable than diversity of
thought,” she says. “It’s what really
stands out.”

When the call from HP came, it wasn’t
just the scale of the role that drew her in
but the authenticity of the people behind
it. “Everyone at HP, including Enrique
Lores, the CEO, and Dave McQuarrie, the
chief commercial officer, was just fantas-
tic,” she says. What sealed it, though, was
the challenge. “The first thing they said
was: ‘HP India is a multi-billion-dollar
business that wants to triple its size. It’s
already among the 10 largest MNCs in the
country.” How do you not sign up for that?”

When I ask if the biggest challenge is
India’s low personal computer (PC) pen-
etration — still below 20 per cent, it had
lifted briefly during Covid but has been
stagnant since — Dasgupta reframes the
question. “Is it something that needs to
happen? I fundamentally believe it does.”

Her conviction stems from a simple
observation. “If you walk into a room with
three kids — one on a phone, one on a
tablet, and one on a PC — which one do
you think is learning?” she asks. “Most
people say the one on the PC. Phones and
tablets are consumption devices; PCs are
for creation and productivity.”

In the US, she says, there are seven
screens per household
and every child hasa PC.

We order vegetarian food.
Dasgupta chooses Insalata
di Barbabietola Arrostita —
abeetroot salad with coco-
nut yogurt, rhubarb and
glazed figs. I go for Risotto
alle Melanzane.

Dasgupta, 48, first moved
to India in 2008, when her
husband took up a role with
Goldman Sachs and she was
with IBM. Stints with GE in

‘IF YOU WALK INTO A
ROOM WITH THREE KIDS
— ONE ON A PHONE, ONE
ON A TABLET, AND ONE
ON A PC— WHICH ONE
DO YOU THINK IS
LEARNING?... PHONES
AND TABLETS ARE
CONSUMPTION DEVICES;
PCs ARE FOR CREATION
AND PRODUCTIVITY’

“In India, there are four
screens — all phones. We
watch as much enter-
tainment as Americans,
but spend barely five per
cent of that time being
productive.” The impli-
cations, she says, are
enormous. “If India has
to generate 200 million
jobs, close the skills gap,
and become the work-

China and later Apple in
Cupertino followed, but
except for about four years abroad, she has
been in India ever since. “T had my kids in
2014 after moving back from China,” she
says. “Although I'm very Indian at heart,
they are truly Indian. They know every
single story and correct me all the time.
Plus, they never stop teasing me about

my accent.”

Like many women, her career has
rested on the quiet scaffolding of family
support. During her time at Apple, it was
her mother’s presence in India — she had
moved from Singapore — that made the
constant shuttling between Cupertino and
Mumbai possible. “I must have taken
about 20 flights a year,” Dasgupta esti-
mates. It was only manageable because
someone at home could hold the centre
while she moved.

Our food arrives. My
aubergine risotto with goat

force of an aging world,
this is not a problem we
canignore.”

What has that meant for HP? “Instead
of asking how doIsell a PC, I asked why
should a household want one?

The use cases are education and
income generation.”

HP’s strategy now revolves around
those two anchors. In stores, her team
retrains promoters to begin with questions
like, “What do you need it for?; “What does
your seven-year-old do?”, rather than
quoting specs. “If a parent mentions a
learning disability, we have content
and solutions ready. The conversation
changes; the PC becomes a means,
not a machine.”

HP’s other focus, says Dasgupta, is
working with state governments — not to
sell hardware, but to build digital liveli-
hoods. “We’re running
proof-of-concept projects

cheese fondue and smoked
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around skilling and income

cherry tomato is creamy TO INDIA, | FELT BAD generation rather than

and comforting. WHEN WOMEN ON simple hardware sales,” she
Dasgupta’s career path, PANELS SAID: ‘I'VE explains. “We’re testing

she says, has been guided NEVER FACED what software works, what

less by designations than by DISCRIMINATION.’ households need, and

people who nudged her THAT’S BECAUSE building those models

toward new challenges. “I
spent eight years at IBM,
then about a year-and-a-half
at Cisco, five years at GE,

YOUNGER WOMEN IN
THE AUDIENCE MIGHT
THINKIT'S THEIR FAULT.

together.”

Attheretail end, HP is
experimenting, too. A part-
nership with Croma in

moved to Star, then Apple, #Lﬁklézﬁlihgb%ml-}lbLM E Mumbai’s Juhu has birthed
and now HP,” she recounts. EVERY WEEK' AI Gurukul, where cus-

“If you ask me what my DNA
is, it’s deep tech and manu-
facturing.”

Each career shift, she says, was sparked
by people. “John Flannery, who was the
MD of GE India, spent a year urging me to
join; by the time I'd met so many people at
GE, I’d fallen in love with the company,”
she laughs. It was the same with Star: Uday
Shankar and she spent nearly a year in
conversation before she made the move.
“What has always interested me is work-
ing at the intersection of technology and
transformation, building something new
with the people I trust.”

Iask about her move from business-to-
business (B2B) firms like GE and Cisco to
consumer-facing companies such as
Apple and HP. “For me, it was about
understanding that segment,” she says
simply. “I want to be the person who
understands this better than anyone else.”

Perhaps this openness is what draws
people to her. “I suspect those who
approached me were the most evolved —
they wanted diversity of thought and
experience. A lot of companies talk about
diversity in terms of identity, but very
few have the courage to embrace diversity
of thinking.”

Her time at HP — a little over two years
— has only deepened that conviction. She
has spent it building a leadership team
that, she believes, delivers precisely

>

tomers who buy HP laptops

can access weekend tutor-

ing sessions from teachers
often booked months in advance. “It’s
become incredibly popular,” Dasgupta
says, “especially among students learning
Excel or PowerPoint, and yoga instructors
who want to teach virtually or promote
themselves on YouTube. That’s what we
mean by creating use cases: Making the
PCintegral to how India learns, works
and earns.”

Does the rise of Al risk widening India’s
digital divide? Dasgupta doesn’t hesitate.
“The first area where we’ll see more issues
isn’t between individuals; it’s between big
and small companies. Large enterprises
can afford to experiment with Al, hire law-
yers and accountants to validate what Al
produces. MSMEs (micro, small and
medium enterprises), simply can’t.”

To bridge that gap, HP partnered with
the Confederation of Indian Industry (CII)
to establish a Centre for Al aimed at bring-
ing smaller businesses into the fold. “We
targeted 10,000 MSMESs across India and
have already trained over 7,000 employees
in 15 cities,” she says. “We run six-to-eight-
hour workshops that teach simple, practi-
cal hacks — whether you’re in marketing,
finance or operations — to make Al
usable.” The response, she adds, has been
so strong that “even large companies have
started sending their CMOs (chief market-

ing officers) and finance
teams to attend.”

But Dasgupta believes the real
divide runs even deeper — across
India’s households. “There are really
three Indias,” she says. “The first
looks like us — families that can easily
afford a PC for each child. The second
buys the expensive phone or maybe a
tablet, but not a PC. And the third,
the majority, is where a computer
just doesn’t make immediate
economic sense.”

For that third India, HP is
partnering with state governments
to bring computers into classrooms
instead. “In many government
schools, a child gets maybe 15-20
minutes on a computer every two
weeks. In the US or Europe, it’s 20 or 30
hours a week,” she says. “We’re helping
set up Allabs in colleges and then
working down to schools because we
can’t miss the five- or six-year-olds who
need to grow up as digital natives.”

She describes new collaborations with
corporate entities to “adopt” villages by
setting up PCs in schools and tracking
learning outcomes over six months. “It’s the
kind of thing our industry has never done
before,” she says. “But if we don’t, the AI
revolution will leave out exactly the people
who could benefit from it most.”

Ask her about her vision for HP India,
and the answer is immediate: “I want to
putaPCin the hands of every child in
India.” It’s a deeply personal mission.

“For me, that means building computer
labs in government schools and putting
devices in homes. There’s no reason why
Dharavi shouldn’t have a computer in every
household,” she says firmly. “We’re doing
everything in our power — financing, capa-
bility building, government partnerships,
investment, and proof-of-concept projects —
to make it happen.”

Her second priority is powering India Inc.
“Indian enterprises are some of the most inter-
esting and impressive conglomerates in the
world,” she says. “I've removed the comfort of
an MNC selling to another MNC. We’ve created
adedicated sales segment that focuses only on
India Inc. and PSUs (public sector undertak-
ings), working alongside them on technology
adoption and nation-building opportunities.”

able as a non-digitised one, everything else
being equal.

Her fourth focus area is collaboration with
governments on India’s most urgent mandates:
Education, skilling, and income generation. HP
has been localising its approach for each state.
“In Maharashtra, we’re building proof-of-
concept projects in graphic design and media. In
Tamil Nadu, it’s financial and IT skills. In Telan-
gana, it’s coding and content creation.” With the
State Bank of India, it is training rural women in
basic IT skills. “The goal is to create a workforce

that’s future-ready.”
The fifth and final priority, she says, is

shaping India’s technology roadmap itself.

“India has a massive skills gap. For dec-

ades, we’ve tried to fix it through tradi-

tional education. Now, we have to let

technology drive it. We need to create
the workforce that will power not just
India’s growth, but the world’s.”
As we near the end of our
lunch, having chosen to skip des-
sert and coffee, I steer the con-
versation back to her career. If
her career has often placed her
in male-dominated industries,
Dasgupta treats it as a matter of
fact. “I've spent my whole life
being the only woman in the room,”
she says, recalling her time studying
math and physics at Columbia — six
women among a hundred students —
and later working across oil and gas,
aircraft engines, and tech consulting.
“Computers and printers are actually
easier than gas turbines,” she laughs.
She’s clear-eyed about inequality.
“When I first moved to India, I'd feel
bad when women on panels said, ‘T've
never faced discrimination,” because
younger women in the audience
might think it’s their fault. I tell
them, small things happen to me
every week.” She recalls hotel staff
addressing her male colleagues as ‘Sir’
while using her first name, or people suggesting
that children at the office were evidence of a
‘woman MD (managing director) problem’.

A slow change is happening, though.

She smiles as she reflects on that change.
“When I first got one of those ‘most powerful
women’ awards, there were 25 of us. The next
time, 40. This year, there were 100. That’s
what feels great.”

ILLUSTRATION: BINAY SINHA

The third pillar of her strategy is the MSME
sector. “Only about 60 per cent of legitimate
MSMESs even have one PC,” she says. “If there are
20 million such firms, that’s still a massive gap.
We want to help them digitise and adopt AL” A
digitised MSME, she believes, is twice as profit-
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STANDALONE
I Sr. . Quarter Ended Half Year Ended Year Ended
y No Particulars
30-Sep-25 30-Jun-25 30-Sep-24 30-Sep-25 30-Sep-24 31-Mar-25
Unaudited Unaudited Unaudited Unaudited Unaudited Audited
1. | Revenue from operations (nd state Excise Duties) 20,656.51 41,763.81 19,713.74 62,420.32 58,118.13 97,101.17
2. | Profit/(Loss) before tax 2,259.49 5,269.20 1,025.72 7,528.69 4,433.40 7,957.70
3. | Profit/(Loss) for the Period 1,599.84 3,782.82 740.20 5,382.66 3,142.46 5,772.47
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2. Unaudited financial results for the quarter/half year ended 30th September 2025 reviewed by the audit committee
were taken on record at the board meeting held on 13th November 2025.

3. The company is engaged in the business of manufacturing of alcoholic beverages. There are no reportable segments
other than alcohalic beverages, which singly or in the aggregate qualify for separate disclosure as per provision of the
relevant Ind AS 108 "Operating Segments”.

4. The Statement has been prepared in accordance with the Companies (Indian Acccounting Standards) Rules 2015 (Ind

AS) prescribed under Section 133 of the Companies Act, 2013 and other recognised accounting practices and policies

to the extend applicable.

Previous period figures have been regrouped and or reclassified, wherever necessary.
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Dasgupta tells Shivani Shinde why she believes
there should be a PCin every child’s hand, and why
India is tougher on women than the US

It’s one of those drenched Mumbai
monsoon days that can turn even the most
carefully planned diaries to mush. Our
lunch at Vetro, the Italian restaurant at The
Oberoi, Nariman Point, Mumbeai, has
already been rained off once. Today, the
skies are still heavy, but Ipsita Dasgupta
arrives early, claiming a corner table before
I'manage to navigate the traffic.

Her résumé reads like a roll call of
global tech royalty — Amazon, Apple,
IBM, Cisco, GE — and now the top job at
HP India. What’s striking is the absence of
battle scars so many women in corporate
India recount. Dasgupta isn’t claiming the
playing field is even. “India is tougher on
women than the US, or even China, where
the factories are full of women,” she
concedes, but she wears her success
without complaint.

“Igrew up in the US and a handful of
other countries, but my roots have always
been in Calcutta (now Kolkata). Both my
parents are from there,” she says. “Every
summer and winter, we’d come back when
the whole family — brothers and sisters
scattered across the world — would meet.”
Though raised abroad, she never felt dis-
connected from India. “Ours was a quin-
tessentially Bengali household, deeply
engaged with politics, culture, and every-
thing happening back home. Yet, when I
finally moved to India as an adult, I real-
ised how little I knew about living here
without the cushion of
extended family.”

because each member brings something
different to the table. “Coming out of
Covid — and even now — I can’t think of
anything more valuable than diversity of
thought,” she says. “It’s what really
stands out.”

When the call from HP came, it wasn’t
just the scale of the role that drew her in
but the authenticity of the people behind
it. “Everyone at HP, including Enrique
Lores, the CEO, and Dave McQuarrie, the
chief commercial officer, was just fantas-
tic,” she says. What sealed it, though, was
the challenge. “The first thing they said
was: ‘HP India is a multi-billion-dollar
business that wants to triple its size. It’s
already among the 10 largest MNCs in the
country.” How do you not sign up for that?”

When I ask if the biggest challenge is
India’s low personal computer (PC) pen-
etration — still below 20 per cent, it had
lifted briefly during Covid but has been
stagnant since — Dasgupta reframes the
question. “Is it something that needs to
happen? I fundamentally believe it does.”

Her conviction stems from a simple
observation. “If you walk into a room with
three kids — one on a phone, one on a
tablet, and one on a PC — which one do
you think is learning?” she asks. “Most
people say the one on the PC. Phones and
tablets are consumption devices; PCs are
for creation and productivity.”

In the US, she says, there are seven
screens per household
and every child hasa PC.

We order vegetarian food.
Dasgupta chooses Insalata
di Barbabietola Arrostita —
abeetroot salad with coco-
nut yogurt, rhubarb and
glazed figs. I go for Risotto
alle Melanzane.

Dasgupta, 48, first moved
to India in 2008, when her
husband took up a role with
Goldman Sachs and she was
with IBM. Stints with GE in

‘IF YOU WALK INTO A
ROOM WITH THREE KIDS
— ONE ON A PHONE, ONE
ON A TABLET, AND ONE
ON A PC— WHICH ONE
DO YOU THINK IS
LEARNING?... PHONES
AND TABLETS ARE
CONSUMPTION DEVICES;
PCs ARE FOR CREATION
AND PRODUCTIVITY’

“In India, there are four
screens — all phones. We
watch as much enter-
tainment as Americans,
but spend barely five per
cent of that time being
productive.” The impli-
cations, she says, are
enormous. “If India has
to generate 200 million
jobs, close the skills gap,
and become the work-

China and later Apple in
Cupertino followed, but
except for about four years abroad, she has
been in India ever since. “T had my kids in
2014 after moving back from China,” she
says. “Although I'm very Indian at heart,
they are truly Indian. They know every
single story and correct me all the time.
Plus, they never stop teasing me about

my accent.”

Like many women, her career has
rested on the quiet scaffolding of family
support. During her time at Apple, it was
her mother’s presence in India — she had
moved from Singapore — that made the
constant shuttling between Cupertino and
Mumbai possible. “I must have taken
about 20 flights a year,” Dasgupta esti-
mates. It was only manageable because
someone at home could hold the centre
while she moved.

Our food arrives. My
aubergine risotto with goat

force of an aging world,
this is not a problem we
canignore.”

What has that meant for HP? “Instead
of asking how doIsell a PC, I asked why
should a household want one?

The use cases are education and
income generation.”

HP’s strategy now revolves around
those two anchors. In stores, her team
retrains promoters to begin with questions
like, “What do you need it for?; “What does
your seven-year-old do?”, rather than
quoting specs. “If a parent mentions a
learning disability, we have content
and solutions ready. The conversation
changes; the PC becomes a means,
not a machine.”

HP’s other focus, says Dasgupta, is
working with state governments — not to
sell hardware, but to build digital liveli-
hoods. “We’re running
proof-of-concept projects
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Dasgupta’s career path, PANELS SAID: ‘I'VE explains. “We’re testing

she says, has been guided NEVER FACED what software works, what

less by designations than by DISCRIMINATION.’ households need, and

people who nudged her THAT’S BECAUSE building those models

toward new challenges. “I
spent eight years at IBM,
then about a year-and-a-half
at Cisco, five years at GE,
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together.”

Attheretail end, HP is
experimenting, too. A part-
nership with Croma in

moved to Star, then Apple, #Lﬁklézﬁlihgb%ml-}lbLM E Mumbai’s Juhu has birthed
and now HP,” she recounts. EVERY WEEK' AI Gurukul, where cus-

“If you ask me what my DNA
is, it’s deep tech and manu-
facturing.”

Each career shift, she says, was sparked
by people. “John Flannery, who was the
MD of GE India, spent a year urging me to
join; by the time I'd met so many people at
GE, I’d fallen in love with the company,”
she laughs. It was the same with Star: Uday
Shankar and she spent nearly a year in
conversation before she made the move.
“What has always interested me is work-
ing at the intersection of technology and
transformation, building something new
with the people I trust.”

Iask about her move from business-to-
business (B2B) firms like GE and Cisco to
consumer-facing companies such as
Apple and HP. “For me, it was about
understanding that segment,” she says
simply. “I want to be the person who
understands this better than anyone else.”

Perhaps this openness is what draws
people to her. “I suspect those who
approached me were the most evolved —
they wanted diversity of thought and
experience. A lot of companies talk about
diversity in terms of identity, but very
few have the courage to embrace diversity
of thinking.”

Her time at HP — a little over two years
— has only deepened that conviction. She
has spent it building a leadership team
that, she believes, delivers precisely
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tomers who buy HP laptops

can access weekend tutor-

ing sessions from teachers
often booked months in advance. “It’s
become incredibly popular,” Dasgupta
says, “especially among students learning
Excel or PowerPoint, and yoga instructors
who want to teach virtually or promote
themselves on YouTube. That’s what we
mean by creating use cases: Making the
PCintegral to how India learns, works
and earns.”

Does the rise of Al risk widening India’s
digital divide? Dasgupta doesn’t hesitate.
“The first area where we’ll see more issues
isn’t between individuals; it’s between big
and small companies. Large enterprises
can afford to experiment with Al, hire law-
yers and accountants to validate what Al
produces. MSMEs (micro, small and
medium enterprises), simply can’t.”

To bridge that gap, HP partnered with
the Confederation of Indian Industry (CII)
to establish a Centre for Al aimed at bring-
ing smaller businesses into the fold. “We
targeted 10,000 MSMESs across India and
have already trained over 7,000 employees
in 15 cities,” she says. “We run six-to-eight-
hour workshops that teach simple, practi-
cal hacks — whether you’re in marketing,
finance or operations — to make Al
usable.” The response, she adds, has been
so strong that “even large companies have
started sending their CMOs (chief market-

ing officers) and finance
teams to attend.”

But Dasgupta believes the real
divide runs even deeper — across
India’s households. “There are really
three Indias,” she says. “The first
looks like us — families that can easily
afford a PC for each child. The second
buys the expensive phone or maybe a
tablet, but not a PC. And the third,
the majority, is where a computer
just doesn’t make immediate
economic sense.”

For that third India, HP is
partnering with state governments
to bring computers into classrooms
instead. “In many government
schools, a child gets maybe 15-20
minutes on a computer every two
weeks. In the US or Europe, it’s 20 or 30
hours a week,” she says. “We’re helping
set up Allabs in colleges and then
working down to schools because we
can’t miss the five- or six-year-olds who
need to grow up as digital natives.”

She describes new collaborations with
corporate entities to “adopt” villages by
setting up PCs in schools and tracking
learning outcomes over six months. “It’s the
kind of thing our industry has never done
before,” she says. “But if we don’t, the AI
revolution will leave out exactly the people
who could benefit from it most.”

Ask her about her vision for HP India,
and the answer is immediate: “I want to
putaPCin the hands of every child in
India.” It’s a deeply personal mission.

“For me, that means building computer
labs in government schools and putting
devices in homes. There’s no reason why
Dharavi shouldn’t have a computer in every
household,” she says firmly. “We’re doing
everything in our power — financing, capa-
bility building, government partnerships,
investment, and proof-of-concept projects —
to make it happen.”

Her second priority is powering India Inc.
“Indian enterprises are some of the most inter-
esting and impressive conglomerates in the
world,” she says. “I've removed the comfort of
an MNC selling to another MNC. We’ve created
adedicated sales segment that focuses only on
India Inc. and PSUs (public sector undertak-
ings), working alongside them on technology
adoption and nation-building opportunities.”

able as a non-digitised one, everything else
being equal.

Her fourth focus area is collaboration with
governments on India’s most urgent mandates:
Education, skilling, and income generation. HP
has been localising its approach for each state.
“In Maharashtra, we’re building proof-of-
concept projects in graphic design and media. In
Tamil Nadu, it’s financial and IT skills. In Telan-
gana, it’s coding and content creation.” With the
State Bank of India, it is training rural women in
basic IT skills. “The goal is to create a workforce

that’s future-ready.”
The fifth and final priority, she says, is

shaping India’s technology roadmap itself.

“India has a massive skills gap. For dec-

ades, we’ve tried to fix it through tradi-

tional education. Now, we have to let

technology drive it. We need to create
the workforce that will power not just
India’s growth, but the world’s.”
As we near the end of our
lunch, having chosen to skip des-
sert and coffee, I steer the con-
versation back to her career. If
her career has often placed her
in male-dominated industries,
Dasgupta treats it as a matter of
fact. “I've spent my whole life
being the only woman in the room,”
she says, recalling her time studying
math and physics at Columbia — six
women among a hundred students —
and later working across oil and gas,
aircraft engines, and tech consulting.
“Computers and printers are actually
easier than gas turbines,” she laughs.
She’s clear-eyed about inequality.
“When I first moved to India, I'd feel
bad when women on panels said, ‘T've
never faced discrimination,” because
younger women in the audience
might think it’s their fault. I tell
them, small things happen to me
every week.” She recalls hotel staff
addressing her male colleagues as ‘Sir’
while using her first name, or people suggesting
that children at the office were evidence of a
‘woman MD (managing director) problem’.

A slow change is happening, though.

She smiles as she reflects on that change.
“When I first got one of those ‘most powerful
women’ awards, there were 25 of us. The next
time, 40. This year, there were 100. That’s
what feels great.”

ILLUSTRATION: BINAY SINHA

The third pillar of her strategy is the MSME
sector. “Only about 60 per cent of legitimate
MSMESs even have one PC,” she says. “If there are
20 million such firms, that’s still a massive gap.
We want to help them digitise and adopt AL” A
digitised MSME, she believes, is twice as profit-
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= featuring 1. | Revenue from operations (ndi state Excise Duties) 47,636.17 |  88,454.63 57,330.73 | 1,36,090.80 | 1,58,601.66 | 2,83,072.98

Shankar Sharma, 2. | Profit/(Loss) before exceptional items and tax 2,744.80 5,838.31 2,601.71 8,583.11 8,205.46 14,367.89

Andrew Ho/land, 3. | Profit/(Loss) before tax 2,744.80 5,838.31 2,601.71 8,583.11 8,205.46 14,367.89

Nilesh Shah, 4. | Profit/(Loss) for the Period 1,950.33 4,206.15 1,869.92 6,156.48 5,924.89 10,449.63

Tamal 5. | Total Comprehensive income for the Period 1,950.33 4,206.15 1,869.92 6,156.48 5,924.89 10,408.77

Bandyopadhyay, 6. | Total Comprehensive income for the Period attributable to:

and more, only in a) Owners of the company 1,904.84 4,120.41 1,639.30 6,025.25 5,401.77 9,553.87

Business Standard. b) Non Controlling interest 45.49 85.74 230.62 131.23 523.12 854.90
7. | Earnings Per Equity Share (Face value of Rs. 2 each)

To book your copy, Basic (in Rs.) 0.94 2.02 0.96 2.96 3.04 5.28
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Summarized Unaudited Standalone Financial Results of the Company is as under:
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STANDALONE
I Sr. . Quarter Ended Half Year Ended Year Ended
y No Particulars
30-Sep-25 30-Jun-25 30-Sep-24 30-Sep-25 30-Sep-24 31-Mar-25
Unaudited Unaudited Unaudited Unaudited Unaudited Audited
1. | Revenue from operations (nd state Excise Duties) 20,656.51 41,763.81 19,713.74 62,420.32 58,118.13 97,101.17
2. | Profit/(Loss) before tax 2,259.49 5,269.20 1,025.72 7,528.69 4,433.40 7,957.70
3. | Profit/(Loss) for the Period 1,599.84 3,782.82 740.20 5,382.66 3,142.46 5,772.47
4. | Total Comprehensive income for the Period 1,599.84 3,782.82 740.20 5,382.66 3,142.46 5,743.92
5. | Earnings Per Equity Share (Face value of Rs. 2 each)
a) Basic (In Rs.) 0.77 1.82 0.38 2.59 1.61 2.92
b) Diluted (In Rs.) 0.77 1.82 0.38 2.59 1.60 2.92
Notes: For Som Distilleries and Breweries Limited
1. The above is an extract of the detailed format of the Quarterly/Half Yearly Financial Results filed with the Stock Nakul K Sethi

Exchanges under Regulation 33 of the SEBI (Listing Obiligations and Disclosure Requirements) Regulations 2015. The full
format of the said Financial Results are available on the Stock Exchanges websites on www.nseindia.com,
www.bseindia.com and on the Companys website www.somindia.com.

2. Unaudited financial results for the quarter/half year ended 30th September 2025 reviewed by the audit committee
were taken on record at the board meeting held on 13th November 2025.

3. The company is engaged in the business of manufacturing of alcoholic beverages. There are no reportable segments
other than alcohalic beverages, which singly or in the aggregate qualify for separate disclosure as per provision of the
relevant Ind AS 108 "Operating Segments”.

4. The Statement has been prepared in accordance with the Companies (Indian Acccounting Standards) Rules 2015 (Ind

AS) prescribed under Section 133 of the Companies Act, 2013 and other recognised accounting practices and policies

to the extend applicable.

Previous period figures have been regrouped and or reclassified, wherever necessary.

Executive Director

Place : Bhopal
Date : November 13, 2025

oo

Business Standal’d Sh:;el::lders are requestz(lfvt]oointimate change of address, if any. {@
Insigh : et A
gt Ou FXC & MR & AT

Fashion Accessories Club Soda Packaged Drinking Water Club Soda Club Glasses Packaged Drinking Water Packaged Drinking Water

Registered Office : I-A, Zee Plaza, Arjun Nagar, Safdarjung Enclave, kamal Cinema Road, New Delhi - 110029
Corporate Office: SOM House, 23, Zone Il, M.P. Nagar, Bhopal, Madhya Pradesh - 462011
Phone: +91-755-4278827,4271271 Fax: +91-755-2557470 Website: www.somindia.com Email: compliance@somindia.com



Business Standard vuwmsa | SATURDAY, 15 NOVEMBER 2025

TAKE TWO 19

LUNCH WITH BS: IPSITA DASGUPTA, SENIOR VICE-PRESIDENT
& MANAGING DIRECTOR, HP INDIA

Hardware to

humanware

Dasgupta tells Shivani Shinde why she believes
there should be a PCin every child’s hand, and why
India is tougher on women than the US

It’s one of those drenched Mumbai
monsoon days that can turn even the most
carefully planned diaries to mush. Our
lunch at Vetro, the Italian restaurant at The
Oberoi, Nariman Point, Mumbeai, has
already been rained off once. Today, the
skies are still heavy, but Ipsita Dasgupta
arrives early, claiming a corner table before
I'manage to navigate the traffic.

Her résumé reads like a roll call of
global tech royalty — Amazon, Apple,
IBM, Cisco, GE — and now the top job at
HP India. What’s striking is the absence of
battle scars so many women in corporate
India recount. Dasgupta isn’t claiming the
playing field is even. “India is tougher on
women than the US, or even China, where
the factories are full of women,” she
concedes, but she wears her success
without complaint.

“Igrew up in the US and a handful of
other countries, but my roots have always
been in Calcutta (now Kolkata). Both my
parents are from there,” she says. “Every
summer and winter, we’d come back when
the whole family — brothers and sisters
scattered across the world — would meet.”
Though raised abroad, she never felt dis-
connected from India. “Ours was a quin-
tessentially Bengali household, deeply
engaged with politics, culture, and every-
thing happening back home. Yet, when I
finally moved to India as an adult, I real-
ised how little I knew about living here
without the cushion of
extended family.”

because each member brings something
different to the table. “Coming out of
Covid — and even now — I can’t think of
anything more valuable than diversity of
thought,” she says. “It’s what really
stands out.”

When the call from HP came, it wasn’t
just the scale of the role that drew her in
but the authenticity of the people behind
it. “Everyone at HP, including Enrique
Lores, the CEO, and Dave McQuarrie, the
chief commercial officer, was just fantas-
tic,” she says. What sealed it, though, was
the challenge. “The first thing they said
was: ‘HP India is a multi-billion-dollar
business that wants to triple its size. It’s
already among the 10 largest MNCs in the
country.” How do you not sign up for that?”

When I ask if the biggest challenge is
India’s low personal computer (PC) pen-
etration — still below 20 per cent, it had
lifted briefly during Covid but has been
stagnant since — Dasgupta reframes the
question. “Is it something that needs to
happen? I fundamentally believe it does.”

Her conviction stems from a simple
observation. “If you walk into a room with
three kids — one on a phone, one on a
tablet, and one on a PC — which one do
you think is learning?” she asks. “Most
people say the one on the PC. Phones and
tablets are consumption devices; PCs are
for creation and productivity.”

In the US, she says, there are seven
screens per household
and every child hasa PC.

We order vegetarian food.
Dasgupta chooses Insalata
di Barbabietola Arrostita —
abeetroot salad with coco-
nut yogurt, rhubarb and
glazed figs. I go for Risotto
alle Melanzane.

Dasgupta, 48, first moved
to India in 2008, when her
husband took up a role with
Goldman Sachs and she was
with IBM. Stints with GE in

‘IF YOU WALK INTO A
ROOM WITH THREE KIDS
— ONE ON A PHONE, ONE
ON A TABLET, AND ONE
ON A PC— WHICH ONE
DO YOU THINK IS
LEARNING?... PHONES
AND TABLETS ARE
CONSUMPTION DEVICES;
PCs ARE FOR CREATION
AND PRODUCTIVITY’

“In India, there are four
screens — all phones. We
watch as much enter-
tainment as Americans,
but spend barely five per
cent of that time being
productive.” The impli-
cations, she says, are
enormous. “If India has
to generate 200 million
jobs, close the skills gap,
and become the work-

China and later Apple in
Cupertino followed, but
except for about four years abroad, she has
been in India ever since. “T had my kids in
2014 after moving back from China,” she
says. “Although I'm very Indian at heart,
they are truly Indian. They know every
single story and correct me all the time.
Plus, they never stop teasing me about

my accent.”

Like many women, her career has
rested on the quiet scaffolding of family
support. During her time at Apple, it was
her mother’s presence in India — she had
moved from Singapore — that made the
constant shuttling between Cupertino and
Mumbai possible. “I must have taken
about 20 flights a year,” Dasgupta esti-
mates. It was only manageable because
someone at home could hold the centre
while she moved.

Our food arrives. My
aubergine risotto with goat

force of an aging world,
this is not a problem we
canignore.”

What has that meant for HP? “Instead
of asking how doIsell a PC, I asked why
should a household want one?

The use cases are education and
income generation.”

HP’s strategy now revolves around
those two anchors. In stores, her team
retrains promoters to begin with questions
like, “What do you need it for?; “What does
your seven-year-old do?”, rather than
quoting specs. “If a parent mentions a
learning disability, we have content
and solutions ready. The conversation
changes; the PC becomes a means,
not a machine.”

HP’s other focus, says Dasgupta, is
working with state governments — not to
sell hardware, but to build digital liveli-
hoods. “We’re running
proof-of-concept projects

cheese fondue and smoked

‘WHEN | FIRST MOVED

around skilling and income

cherry tomato is creamy TO INDIA, | FELT BAD generation rather than

and comforting. WHEN WOMEN ON simple hardware sales,” she
Dasgupta’s career path, PANELS SAID: ‘I'VE explains. “We’re testing

she says, has been guided NEVER FACED what software works, what

less by designations than by DISCRIMINATION.’ households need, and

people who nudged her THAT’S BECAUSE building those models

toward new challenges. “I
spent eight years at IBM,
then about a year-and-a-half
at Cisco, five years at GE,

YOUNGER WOMEN IN
THE AUDIENCE MIGHT
THINKIT'S THEIR FAULT.

together.”

Attheretail end, HP is
experimenting, too. A part-
nership with Croma in

moved to Star, then Apple, #Lﬁklézﬁlihgb%ml-}lbLM E Mumbai’s Juhu has birthed
and now HP,” she recounts. EVERY WEEK' AI Gurukul, where cus-

“If you ask me what my DNA
is, it’s deep tech and manu-
facturing.”

Each career shift, she says, was sparked
by people. “John Flannery, who was the
MD of GE India, spent a year urging me to
join; by the time I'd met so many people at
GE, I’d fallen in love with the company,”
she laughs. It was the same with Star: Uday
Shankar and she spent nearly a year in
conversation before she made the move.
“What has always interested me is work-
ing at the intersection of technology and
transformation, building something new
with the people I trust.”

Iask about her move from business-to-
business (B2B) firms like GE and Cisco to
consumer-facing companies such as
Apple and HP. “For me, it was about
understanding that segment,” she says
simply. “I want to be the person who
understands this better than anyone else.”

Perhaps this openness is what draws
people to her. “I suspect those who
approached me were the most evolved —
they wanted diversity of thought and
experience. A lot of companies talk about
diversity in terms of identity, but very
few have the courage to embrace diversity
of thinking.”

Her time at HP — a little over two years
— has only deepened that conviction. She
has spent it building a leadership team
that, she believes, delivers precisely

>

tomers who buy HP laptops

can access weekend tutor-

ing sessions from teachers
often booked months in advance. “It’s
become incredibly popular,” Dasgupta
says, “especially among students learning
Excel or PowerPoint, and yoga instructors
who want to teach virtually or promote
themselves on YouTube. That’s what we
mean by creating use cases: Making the
PCintegral to how India learns, works
and earns.”

Does the rise of Al risk widening India’s
digital divide? Dasgupta doesn’t hesitate.
“The first area where we’ll see more issues
isn’t between individuals; it’s between big
and small companies. Large enterprises
can afford to experiment with Al, hire law-
yers and accountants to validate what Al
produces. MSMEs (micro, small and
medium enterprises), simply can’t.”

To bridge that gap, HP partnered with
the Confederation of Indian Industry (CII)
to establish a Centre for Al aimed at bring-
ing smaller businesses into the fold. “We
targeted 10,000 MSMESs across India and
have already trained over 7,000 employees
in 15 cities,” she says. “We run six-to-eight-
hour workshops that teach simple, practi-
cal hacks — whether you’re in marketing,
finance or operations — to make Al
usable.” The response, she adds, has been
so strong that “even large companies have
started sending their CMOs (chief market-

ing officers) and finance
teams to attend.”

But Dasgupta believes the real
divide runs even deeper — across
India’s households. “There are really
three Indias,” she says. “The first
looks like us — families that can easily
afford a PC for each child. The second
buys the expensive phone or maybe a
tablet, but not a PC. And the third,
the majority, is where a computer
just doesn’t make immediate
economic sense.”

For that third India, HP is
partnering with state governments
to bring computers into classrooms
instead. “In many government
schools, a child gets maybe 15-20
minutes on a computer every two
weeks. In the US or Europe, it’s 20 or 30
hours a week,” she says. “We’re helping
set up Allabs in colleges and then
working down to schools because we
can’t miss the five- or six-year-olds who
need to grow up as digital natives.”

She describes new collaborations with
corporate entities to “adopt” villages by
setting up PCs in schools and tracking
learning outcomes over six months. “It’s the
kind of thing our industry has never done
before,” she says. “But if we don’t, the AI
revolution will leave out exactly the people
who could benefit from it most.”

Ask her about her vision for HP India,
and the answer is immediate: “I want to
putaPCin the hands of every child in
India.” It’s a deeply personal mission.

“For me, that means building computer
labs in government schools and putting
devices in homes. There’s no reason why
Dharavi shouldn’t have a computer in every
household,” she says firmly. “We’re doing
everything in our power — financing, capa-
bility building, government partnerships,
investment, and proof-of-concept projects —
to make it happen.”

Her second priority is powering India Inc.
“Indian enterprises are some of the most inter-
esting and impressive conglomerates in the
world,” she says. “I've removed the comfort of
an MNC selling to another MNC. We’ve created
adedicated sales segment that focuses only on
India Inc. and PSUs (public sector undertak-
ings), working alongside them on technology
adoption and nation-building opportunities.”

able as a non-digitised one, everything else
being equal.

Her fourth focus area is collaboration with
governments on India’s most urgent mandates:
Education, skilling, and income generation. HP
has been localising its approach for each state.
“In Maharashtra, we’re building proof-of-
concept projects in graphic design and media. In
Tamil Nadu, it’s financial and IT skills. In Telan-
gana, it’s coding and content creation.” With the
State Bank of India, it is training rural women in
basic IT skills. “The goal is to create a workforce

that’s future-ready.”
The fifth and final priority, she says, is

shaping India’s technology roadmap itself.

“India has a massive skills gap. For dec-

ades, we’ve tried to fix it through tradi-

tional education. Now, we have to let

technology drive it. We need to create
the workforce that will power not just
India’s growth, but the world’s.”
As we near the end of our
lunch, having chosen to skip des-
sert and coffee, I steer the con-
versation back to her career. If
her career has often placed her
in male-dominated industries,
Dasgupta treats it as a matter of
fact. “I've spent my whole life
being the only woman in the room,”
she says, recalling her time studying
math and physics at Columbia — six
women among a hundred students —
and later working across oil and gas,
aircraft engines, and tech consulting.
“Computers and printers are actually
easier than gas turbines,” she laughs.
She’s clear-eyed about inequality.
“When I first moved to India, I'd feel
bad when women on panels said, ‘T've
never faced discrimination,” because
younger women in the audience
might think it’s their fault. I tell
them, small things happen to me
every week.” She recalls hotel staff
addressing her male colleagues as ‘Sir’
while using her first name, or people suggesting
that children at the office were evidence of a
‘woman MD (managing director) problem’.

A slow change is happening, though.

She smiles as she reflects on that change.
“When I first got one of those ‘most powerful
women’ awards, there were 25 of us. The next
time, 40. This year, there were 100. That’s
what feels great.”

ILLUSTRATION: BINAY SINHA

The third pillar of her strategy is the MSME
sector. “Only about 60 per cent of legitimate
MSMESs even have one PC,” she says. “If there are
20 million such firms, that’s still a massive gap.
We want to help them digitise and adopt AL” A
digitised MSME, she believes, is twice as profit-
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= featuring 1. | Revenue from operations (ndi state Excise Duties) 47,636.17 |  88,454.63 57,330.73 | 1,36,090.80 | 1,58,601.66 | 2,83,072.98

Shankar Sharma, 2. | Profit/(Loss) before exceptional items and tax 2,744.80 5,838.31 2,601.71 8,583.11 8,205.46 14,367.89

Andrew Ho/land, 3. | Profit/(Loss) before tax 2,744.80 5,838.31 2,601.71 8,583.11 8,205.46 14,367.89

Nilesh Shah, 4. | Profit/(Loss) for the Period 1,950.33 4,206.15 1,869.92 6,156.48 5,924.89 10,449.63
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y No Particulars
30-Sep-25 30-Jun-25 30-Sep-24 30-Sep-25 30-Sep-24 31-Mar-25
Unaudited Unaudited Unaudited Unaudited Unaudited Audited
1. | Revenue from operations (nd state Excise Duties) 20,656.51 41,763.81 19,713.74 62,420.32 58,118.13 97,101.17
2. | Profit/(Loss) before tax 2,259.49 5,269.20 1,025.72 7,528.69 4,433.40 7,957.70
3. | Profit/(Loss) for the Period 1,599.84 3,782.82 740.20 5,382.66 3,142.46 5,772.47
4. | Total Comprehensive income for the Period 1,599.84 3,782.82 740.20 5,382.66 3,142.46 5,743.92
5. | Earnings Per Equity Share (Face value of Rs. 2 each)
a) Basic (In Rs.) 0.77 1.82 0.38 2.59 1.61 2.92
b) Diluted (In Rs.) 0.77 1.82 0.38 2.59 1.60 2.92
Notes: For Som Distilleries and Breweries Limited
1. The above is an extract of the detailed format of the Quarterly/Half Yearly Financial Results filed with the Stock Nakul K Sethi

Exchanges under Regulation 33 of the SEBI (Listing Obiligations and Disclosure Requirements) Regulations 2015. The full
format of the said Financial Results are available on the Stock Exchanges websites on www.nseindia.com,
www.bseindia.com and on the Companys website www.somindia.com.

2. Unaudited financial results for the quarter/half year ended 30th September 2025 reviewed by the audit committee
were taken on record at the board meeting held on 13th November 2025.

3. The company is engaged in the business of manufacturing of alcoholic beverages. There are no reportable segments
other than alcohalic beverages, which singly or in the aggregate qualify for separate disclosure as per provision of the
relevant Ind AS 108 "Operating Segments”.

4. The Statement has been prepared in accordance with the Companies (Indian Acccounting Standards) Rules 2015 (Ind

AS) prescribed under Section 133 of the Companies Act, 2013 and other recognised accounting practices and policies

to the extend applicable.

Previous period figures have been regrouped and or reclassified, wherever necessary.

Executive Director

Place : Bhopal
Date : November 13, 2025

oo

Business Standal’d Sh:;el::lders are requestz(lfvt]oointimate change of address, if any. {@
Insigh : et A
gt Ou FXC & MR & AT

Fashion Accessories Club Soda Packaged Drinking Water Club Soda Club Glasses Packaged Drinking Water Packaged Drinking Water

Registered Office : I-A, Zee Plaza, Arjun Nagar, Safdarjung Enclave, kamal Cinema Road, New Delhi - 110029
Corporate Office: SOM House, 23, Zone Il, M.P. Nagar, Bhopal, Madhya Pradesh - 462011
Phone: +91-755-4278827,4271271 Fax: +91-755-2557470 Website: www.somindia.com Email: compliance@somindia.com
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SOM DISTILLERIES & BREWERIES LIMITED

£8/75021d€6611A6687L1:NID

(Rs. in Lacs)

EXTRACT OF UNAUDITED CONSOLIDATED FINANCIAL RESULTS FOR THE QUARTER AND HALF YEAR ENDED SEPTEMBER 30, 2025

CONSOLIDATED

TR seat g fafies & forg s . Quarter Ended
q“gv_ No Particulars
. 30-Sep-25 30-Jun-25 30-Sep-24
XM q_ﬁ-q-la- gﬁisﬁ-\, I Unaudited Unaudited Unaudited
i a : 00014205 1. | Revenue from operations (ncl ) 47,636.17 88,454.63 57,330.73
- . . . venu I Incl State Excise Duties) . X .
fei®: 15 FawR, 2025 ey W@ wee fAierd ‘ ’ :
2. | Profit/(Loss) before exceptional items and tax 2,744.80 5,838.31 2,601.71
3. | Profit/(Loss) before tax 2,744.80 5,838.31 2,601.71
4. | Profit/(Loss) for the Period 1,950.33 4,206.15 1,869.92
5. | Total Comprehensive income for the Period 1,950.33 4,206.15 1,869.92
6. | Total Comprehensive income for the Period attributable to:
a) Owners of the company 1,904.84 4,120.41 1,639.30
b) Non Controlling interest 45.49 85.74 230.62
7. | Earnings Per Equity Share (Face value of Rs. 2 each)
Basic (in Rs.) 0.94 2.02 0.96
Diluted (in Rs.) 0.94 2.02 0.95

Half Year Ended Year Ended
30-Sep-25 30-Sep-24 31-Mar-25
Unaudited Unaudited Audited

1,36,090.80 | 1,58,601.66 | 2,83,072.98
8,583.11 8,205.46 14,367.89
8,583.11 8,205.46 14,367.89
6,156.48 5,924.89 10,449.63
6,156.48 5,924.89 10,408.77
6,025.25 5,401.77 9,553.87
131.23 523.12 854.90

2.96 3.04 5.28

2.96 3.02 5.28

\'—"—' ARl A9, g 9, ud T Slce ® WY, e AR, SrEHeEIE— 380009, HUD 1 079—41106500 / 733
iy Ra (radh) famraelt 2002 (“FamEell’) & M 3 & Wy ufdd Rl aReuRml & wftnfis<or v gafafor qen iy R wad= s s 2002

(e o arT 18(@2) B SiTa|

T4, SEMERAEREAT 1 TAUTH wvel BRI 8 AICTS Hig+v fafics (I81 39 $Ua SUNid ‘S« HaIde) & Witigpd e & wu # Iffrem & ofaifa ik
frrmraelt @& fram 3 & ey ufed Ot 13(2) & oM UeW WAl & WATIRITd, ARM @ aRT 13(2) @ SfarTa Ugdl & fawga #i gEAg fRAifed fFreagar fta
@1 off, T Fowdi(el) / FE-wumdi(el) / TReXRN), wet A e, S W6 7 gEer § oifdd iy @ d6@fta qn gaer /oo @ fafy @ eo feawt @
JeR, A Ry U faeRell & SR, YA @R DT BET AT oA | AR AR B Rt Goligd e T gR1 AT B TE § R SRSl & U Suae €,
SR IHR FOGAET) / FE—FROBAIETO) / TREX(TV), AR T 398F &, Wafd ufa @1 sreleweraal @ el ff Frifted w® A= e Het & dRM
PR [ B

mﬂﬁaﬁﬂﬁuﬁ,mmwm@ﬁ)/w—m(aﬁ)/W(ﬁ)aﬁwwgﬁ ﬁﬁamw%%émﬁw/aﬁaﬁ%ﬁ{ﬁsoﬁaﬁai
IR, ST e T & |He I=t sed e aiferer W Sfeafed wifyr @1, Saa weediEl) / we—wuradiE) /) TReRE) g e Wa’jﬂuﬁmm
yerdl [/ sferdl, AT @R, @ @ ufed, e wi § i d6fa Y @ eR & oqmam den [/ sierar a¥elt B o [ 9@ smafora fre faeRfrTgaR
@ B A, TAE IR | R S A aknae 8 uRrfa @ w9 H, Sad wurddi(el) [/ We—wurediE) / TRexR) g1 faRad wftna aRedfi@n) @t
GBI B U A dEd @ TAT B

ForBat T4 WE—EoTs, o WORT & e — T @R W AT RpE @ Rl
TN B T prEr aRr Ref gamm a1 ARy

ST R W HER 1144 /4 9IRS GURT, IHET 900 97 He, qd W ufde® WNT ¥ 20 We | o] @7 Gl - fesifw :03.10.2025
;T) 3R IR H 45 HE, B AABA 900 T B (FA &ABA 8364 T Wew) AR 9072

(E—ama) S8 R i, W wEe), aeie ol e WeR, #e vew # R 2 A
g R T TR T IS B AFAR: Yd: PIe], X AFCET BT AP, TRAH: Do %. 6,88,678.00 fosit : 13.11.2025
(¥E—3m) TR B, SR P Rig B g, o aes |
AT AT

FWR sifd Hefdd qi go Swifed e § e faRme v ¥ Scfeagar &R W 9 @, sfiRed @re, Jefes @, drd, Yod SIS ST T T/ sfera
Tl B [ T Swmd &1 Al S woEAiEren) /) @Rl / TRER(T) SUYEHER U BN A SR H fAwd 8N, @ du Wi i
gReufRi(@) /sraa dufi@) @ favg, armdl vd aRemEt & Gata Sad woreai@El) / TE-woreaiEn) / TReIR) @ |qel SR W Ia A @ gt 13 (4) SR
o1 @Y, fEEe & e HRarg B |
Ta AN / HE—HUTHAIEN) /MRERER) B Iqa ffmm @ ofdia e fEm S @ 5 9 wwl @ @ fafed sgaf—weefy & fam Swiw
uftrga aREuRI(E) /s dufi@h) &1 fampa, ucer & Agm § SaT ol SRRl T8l BR S | 3D gRT IH aRT HT SR N Secied, RGO s o axr
29 TAT / 3pral 9 ey A FwiRa feed o e wraeme & ofvia FufRargar <ifss waumt & sfafa gmm)

IR AT

et : 15—11—2025
WHE : HER P, THYTH Rl B8R G AISHS BIg fafics, st wRa o 9g (A1) 9714199018

Summarized Unaudited Standalone Financial Results of the Company is as under: (Rs. in Lacs)
STANDALONE
Sr. . Quarter Ended Half Year Ended Year Ended
No. Particulars 30-Sep-25 30-Jun-25 30-Sep-24 30-Sep-25 30-Sep-24 31-Mar-25
Unaudited Unaudited Unaudited Unaudited Unaudited Audited
1. | Revenue from operations (ind state Excise Duties) 20,656.51 41,763.81 19,713.74 62,420.32 58,118.13 97,101.17
2. | Profit/(Loss) before tax 2,259.49 5,269.20 1,025.72 7,528.69 4,433.40 7,957.70
3. | Profit/(Loss) for the Period 1,599.84 3,782.82 740.20 5,382.66 3,142.46 5,772.47
4. | Total Comprehensive income for the Period 1,599.84 3,782.82 740.20 5,382.66 3,142.46 5,743.92
5. | Earnings Per Equity Share (Face value of Rs. 2 each)
a) Basic (In Rs.) 0.77 1.82 0.38 2.59 1.61 2.92
b) Diluted (In Rs.) 0.77 1.82 0.38 2.59 1.60 2.92

Notes:

1. The above is an extract of the detailed format of the Quarterly/Half Yearly Financial Results filed with the Stock
Exchanges under Regulation 33 of the SEBI (Listing Obiligations and Disclosure Requirements) Regulations 2015. The full
format of the said Financial Results are available on the Stock Exchanges websites on www.nseindia.com,
www.bseindia.com and on the Companys website www.somindia.com.

2. Unaudited financial results for the quarter/half year ended 30th September 2025 reviewed by the audit committee
were taken on record at the board meeting held on 13th November 2025.

3. The company is engaged in the business of manufacturing of alcoholic beverages. There are no reportable segments
other than alcohalic beverages, which smgly orin the aggregate qualify for separate disclosure as per provision of the
relevant Ind AS 108 "Operating Segments”.

4. The Statement has been prepared in accordance with the Companies (Indian Acccounting Standards) Rules 2015 (Ind

AS) prescribed under Section 133 of the Companies Act, 2013 and other recognised accounting practices and policies

to the extend applicable.

Previous period figures have been regrouped and or reclassified, wherever necessary.

Shareholders are requested to intimate change of address, if any.

F i om g @R ¢ um

Fashion Accessories Club Soda

For Som Distilleries and Breweries Limited
Nakul K Sethi
Executive Director

Place : Bhopal
Date : November 13, 2025
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Registered Office : I-A, Zee Plaza, Arjun Nagar, Safdarjung Enclave, kamal Cinema Road, New Delhi -
Corporate Office: SOM House, 23, Zone Il, M.P. Nagar, Bhopal, Madhya Pradesh - 462011
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ﬁqﬁmww%wmm 3{&-]’65 Sr. Particul Quarter Ended Half Year Ended Year Ended
Wmélmaﬁ RN eTfeaT ) No. articulars 30-Sep-25 30-Jun-25 30-Sep-24 30-Sep-25 30-Sep-24 31-Mar-25
qec 3?"{ éﬁ]’ ﬁ; g&ﬁq‘ q&h qﬁ ﬁ'g‘n:n‘ 7. mﬁaw Unaudited Unaudited Unaudited Unaudited Unaudited Audited
Ww|ﬁ(ﬁéﬁag qﬂww%ﬁﬁqﬁﬁ gl 1. | Revenue from operations (ind state Excise Duties) 47,636.17 88,454.63 57,330.73 1,36,090.80 | 1,58,601.66 | 2,83,072.98
ICRIEEIGD TR, oI aﬁ;ﬁsﬁamwzﬁaéf " = “\ 2. | Profit/(Loss) before exceptional items and tax 2,744.80 5,838.31 2,601.71 8,583.11 8,205.46 = 14,367.89
TSy, Heil foleh 3T2r@ TTerd i . ”-: A 3. | Profit/(Loss) before tax 2,744.80 5,838.31 2,601.71 8,583.11 8,205.46 | 14,367.89
SI3AlS Eﬁﬁéﬁ 353 @‘TSF-ﬁ CERIEE EB'T ’ f": . 1 ." 4. | Profit/(Loss) for the Period 1,950.33 4,206.15 1,869.92 6,156.48 5,924.89 10,449.63
TE AN I TR Eh_{ﬁ % J%‘I’Q Ei’::I'IT%S w 5. | Total Comprehensive income for the Period 1,950.33 4,206.15 1,869.92 6,156.48 5,924.89 10,408.77
W@E aéaﬁq—aﬁig :IWT\ ’E"ﬁ%g iz a a; HH bl - = 6. | Total Compr:;ensive income for the Period attributable to:
Wl a) Owners of the compan 1,904.84 4,120.41 1,639.30 6,025.25 5,401.77 9,553.87
ﬁa;qﬁﬁ S i %aﬁgﬁéwqﬁrq WW%' Wﬁmmwwm mmﬁ; 1 8 ﬁ 24 Wa; 53 qﬁww b; :0n Contio:ing in:!resyt 45.49 85.74 230.62 131.23 523.12 854.90
H@Gﬁﬁ@a—aﬁﬁw) Wﬁw ﬁ@ﬁﬁﬁlﬁ?ﬂ%, ngﬁww ﬁ@m%mﬁ S ﬁ(ﬁg% 7. | Earnings Per Equity Share (Face value of Rs. 2 each)
Ww@wawm%l m m%l’ m EF{ é@-“ 3";[ aﬁ a; w Fﬁ_lﬁ ﬁ: Basic (in Rs.) 0.94 2.02 0.96 2.96 3.04 5.28
ﬁmwaﬁ%ﬁ;waﬁ :ng[ W%Wm%a—{ﬁ m Wﬁwmmgﬁ—{45§54waﬁ Diluted (in Rs.) 0.94 2.02 0.95 2.96 3.02 5.28
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3T %ﬁ@ﬁ;w@ﬁ@%| g:rP.[ 35 @‘ 44 3T|'§E|Tfa; 62 qﬁmﬁ' 3.‘ﬁT 25 é;ﬁrqa 1 71;|f$|’3‘|’a§ﬁ1ﬁﬁﬁ aﬁ‘aﬁqqﬁ Summarized Unaudited Standalone Financial Results of the Company is as under: (Rs.in Lacs)
3B T T heT, 'S hH el 3R W 34 ST 60 WA A A ThR han QI o’ R Shict g 3 W faereh feman STANDALONE
I Rt THRTIATTRIAT 376 STFFEl o 3761 ol Yeiferct fomoei R fFereh a3 i H 3 S barticul Quarter Ended Half Year Ended Year Ended
No. articulars 30-Sep-25 30-Jun-25 30-Sep-24 30-Sep-25 30-Sep-24 31-Mar-25
Unaudited Unaudited Unaudited Unaudited Unaudited Audited
’ ’ 1. | Revenue from operations (nd state Excise Duties) 20,656.51 41,763.81 19,713.74 62,420.32 58,118.13 97,101.17
W 2. Profit/(Loss) before tax 2,259.49 5,269.20 1,025.72 7,528.69 4,433.40 7,957.70
3. Profit/(Loss) for the Period 1,599.84 3,782.82 740.20 5,382.66 3,142.46 5,772.47
. 5 tﬁﬁtr{ ﬁﬁﬁ fﬂerl:n - S— | 3’-‘-!6}?[ :. ::::: :(:n;::e:eun:ve |::)r:le fvolr thfeRP(:rio: 1,599.84 3,782.82 740.20 5,382.66 3,142.46 5,743.92
Eﬁ. ﬁt"ﬁﬁﬁ W?W (1927 2025 T\qwq ‘:ﬂzn-fwﬁ Y ﬁ 1946 ﬁ . a) Basigc (In RS‘)] - B 0.77 1.82 0.38 2.59 1.61 2.92
EFT : ; 3 I 2 WW ﬁ ‘mﬁg b) Diluted (1 R ) 0'77 1.82 0.38 2.59 1'60 2.92
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ﬁlﬁﬁ'ﬂa’s‘@ﬁ mmﬁ WGﬁHT Wlwwaﬂ' :\.‘Ote'rsl';e above is an extract of the detailed format of the Quarterly/Half Yearly Financial Results filed with the Stock For Som Distilleries and Brew’:;ikejll;in;iet:::
QSReR ol S | | T o SE I BT § e e o e e i o Executive Director
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ﬁqﬁmww%wmm 3{&-]’65 Sr. Particul Quarter Ended Half Year Ended Year Ended
Wmélmaﬁ RN eTfeaT ) No. articulars 30-Sep-25 30-Jun-25 30-Sep-24 30-Sep-25 30-Sep-24 31-Mar-25
qec 3?"{ éﬁ]’ ﬁ; g&ﬁq‘ q&h qﬁ ﬁ'g‘n:n‘ 7. mﬁaw Unaudited Unaudited Unaudited Unaudited Unaudited Audited
Ww|ﬁ(ﬁéﬁag qﬂww%ﬁﬁqﬁﬁ gl 1. | Revenue from operations (ind state Excise Duties) 47,636.17 88,454.63 57,330.73 1,36,090.80 | 1,58,601.66 | 2,83,072.98
ICRIEEIGD TR, oI aﬁ;ﬁsﬁamwzﬁaéf " = “\ 2. | Profit/(Loss) before exceptional items and tax 2,744.80 5,838.31 2,601.71 8,583.11 8,205.46 = 14,367.89
TSy, Heil foleh 3T2r@ TTerd i . ”-: A 3. | Profit/(Loss) before tax 2,744.80 5,838.31 2,601.71 8,583.11 8,205.46 | 14,367.89
SI3AlS Eﬁﬁéﬁ 353 @‘TSF-ﬁ CERIEE EB'T ’ f": . 1 ." 4. | Profit/(Loss) for the Period 1,950.33 4,206.15 1,869.92 6,156.48 5,924.89 10,449.63
TE AN I TR Eh_{ﬁ % J%‘I’Q Ei’::I'IT%S w 5. | Total Comprehensive income for the Period 1,950.33 4,206.15 1,869.92 6,156.48 5,924.89 10,408.77
W@E aéaﬁq—aﬁig :IWT\ ’E"ﬁ%g iz a a; HH bl - = 6. | Total Compr:;ensive income for the Period attributable to:
Wl a) Owners of the compan 1,904.84 4,120.41 1,639.30 6,025.25 5,401.77 9,553.87
ﬁa;qﬁﬁ S i %aﬁgﬁéwqﬁrq WW%' Wﬁmmwwm mmﬁ; 1 8 ﬁ 24 Wa; 53 qﬁww b; :0n Contio:ing in:!resyt 45.49 85.74 230.62 131.23 523.12 854.90
H@Gﬁﬁ@a—aﬁﬁw) Wﬁw ﬁ@ﬁﬁﬁlﬁ?ﬂ%, ngﬁww ﬁ@m%mﬁ S ﬁ(ﬁg% 7. | Earnings Per Equity Share (Face value of Rs. 2 each)
Ww@wawm%l m m%l’ m EF{ é@-“ 3";[ aﬁ a; w Fﬁ_lﬁ ﬁ: Basic (in Rs.) 0.94 2.02 0.96 2.96 3.04 5.28
ﬁmwaﬁ%ﬁ;waﬁ :ng[ W%Wm%a—{ﬁ m Wﬁwmmgﬁ—{45§54waﬁ Diluted (in Rs.) 0.94 2.02 0.95 2.96 3.02 5.28
BT W AR & A H IS TR E@E, I Follars o Hol 0w Ga Jarsiihi sl SUH 46 U T 65 WA T 31k 30 ' ‘ ' ' ‘ ‘
3T %ﬁ@ﬁ;w@ﬁ@%| g:rP.[ 35 @‘ 44 3T|'§E|Tfa; 62 qﬁmﬁ' 3.‘ﬁT 25 é;ﬁrqa 1 71;|f$|’3‘|’a§ﬁ1ﬁﬁﬁ aﬁ‘aﬁqqﬁ Summarized Unaudited Standalone Financial Results of the Company is as under: (Rs.in Lacs)
3B T T heT, 'S hH el 3R W 34 ST 60 WA A A ThR han QI o’ R Shict g 3 W faereh feman STANDALONE
I Rt THRTIATTRIAT 376 STFFEl o 3761 ol Yeiferct fomoei R fFereh a3 i H 3 S barticul Quarter Ended Half Year Ended Year Ended
No. articulars 30-Sep-25 30-Jun-25 30-Sep-24 30-Sep-25 30-Sep-24 31-Mar-25
Unaudited Unaudited Unaudited Unaudited Unaudited Audited
’ ’ 1. | Revenue from operations (nd state Excise Duties) 20,656.51 41,763.81 19,713.74 62,420.32 58,118.13 97,101.17
W 2. Profit/(Loss) before tax 2,259.49 5,269.20 1,025.72 7,528.69 4,433.40 7,957.70
3. Profit/(Loss) for the Period 1,599.84 3,782.82 740.20 5,382.66 3,142.46 5,772.47
. 5 tﬁﬁtr{ ﬁﬁﬁ fﬂerl:n - S— | 3’-‘-!6}?[ :. ::::: :(:n;::e:eun:ve |::)r:le fvolr thfeRP(:rio: 1,599.84 3,782.82 740.20 5,382.66 3,142.46 5,743.92
Eﬁ. ﬁt"ﬁﬁﬁ W?W (1927 2025 T\qwq ‘:ﬂzn-fwﬁ Y ﬁ 1946 ﬁ . a) Basigc (In RS‘)] - B 0.77 1.82 0.38 2.59 1.61 2.92
EFT : ; 3 I 2 WW ﬁ ‘mﬁg b) Diluted (1 R ) 0'77 1.82 0.38 2.59 1'60 2.92
e ST g 1 9E 98 A &t iy e St g fthed’ e : : : : : :
ﬁlﬁﬁ'ﬂa’s‘@ﬁ mmﬁ WGﬁHT Wlwwaﬂ' :\.‘Ote'rsl';e above is an extract of the detailed format of the Quarterly/Half Yearly Financial Results filed with the Stock For Som Distilleries and Brew’:;ikejll;in;iet:::
QSReR ol S | | T o SE I BT § e e o e e i o Executive Director
ﬁ%;q ‘q}a.rw, @’ 1946 ﬁ %amaﬁmw 2. nﬁéﬁgﬁg?ﬂf&i?;?;ﬁgg&?st;ﬁ (tlﬁé‘r\qpucar:\{:%e:lfsi\t/:;vrv:gjggn;%ﬂ‘og;::émber 2025 reviewed by the audit committee Place : Bhopal
mwwaﬁwm W» éa a:n:ia- @TWW 3. y:;igcnl’(\%rég; irseg:;%;tetdhﬁt:r?sll')du;?:::sngfhnfgjni?t;gttgr'i\‘nogvia?forsglfgBeveruges. There are no reportable segments Date November 13, 2025
wmmﬁ:ﬁ- 2022 dsh a;waaw’ a- g;ng’ 3;|-|-J-|-’ ?élr:rot:tolzgI;\::roualif:ol;eevrzrt?r?geg,ev;:%:ts;?gly or in the aggregate qualify for separate disclosure as per provision of the
aieiies H Hisha <, Sfel Iete, e o uR, 57, B o S N AR S A AU
3@% W-@Haﬁm RASFH =T mﬁw-ﬁ 5. :’?et\rl‘ieoiztsggooc!pf’iagl;sizlf\ﬁve been regrouped and or reclassified, wherever necessary.
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