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Batarevamps strategy amid
competition, demanddip

Footwear retailer is embarking on a broad transformation plan to refresh its products

Music labels eyeing regional
catalogues to boost revenue

y |

Lata)ha
lata.j@livemint.com
NEW DELHI

epid growth in paid sub-
scriptionsand increasing
content creation costs

are pushing musiclabels to step
up consolidation effortsin the

Suneera Tandon X328 crore. The company witnessed  industry. Experts say this is a
suneera.t@livemint.com sluggish demand that carried forward  relatively easy way to expand
NEW DELHI from the previous year, though con-  libraries and improve market

ootwear retailer Bata India Ltd

isembarking on abroad trans-

formation plan to refresh its

products, retail experience,

and supply chain agility as it
faces a softer market and tougher com-
petition. The company has over 1,970
stores.

“The market hasbeen the way it has
beenboth here and outside—thereisa
need toreinvent all the time,” said Ash-
wani Windlass, chairman of Bata India,
in aninterview with Mint on Tuesday.
“You should assume that markets are
going to be soft due to both geopolitical
and macro conditions.”

Gunjan Shah, managing director and
chief executive officer of Bata India,
said the company is implementing
changes across various other touch
points, such as marketing;, retail, tech-

sumer sentiments saw early improve-
ment through the second quarter. The
company's annual report for fiscal
2025 said that overall discretionary
consumer spending remained sub-
dued, further "accentuated due to the
electionsand extreme heatwave." Pre-
mium products saw bouts of healthy
demand driven by festival, wedding,
and winter sales.

In comparison, rival Metro Brands
reported a 6.24% jump in FY25 reve-
nue to 32,449 crore.

The company is also emphasizing its
popular "Floats" brand, which closed
FY25 at X100 crore and is expected to
become a X800 crore to 1,000 crore
brand within five years. Bata is also
planning to accelerate e-commerce's
contribution to 20% of the company's
turnover in the medium term.

“It'sbasically low double digits right

share.

Entering newer realms
brings an opportunity to col-
laborate with more artists,
many of whom are well known
in smaller, specific markets,
improving their monetization
aswell.

Saregama’s acquisition of
NAV Records, a Haryanvi
music catalogue, last month
shows how players are looking
atunlocking potential in newer
languages.

This June, Sony Music India
announced a strategic joint
venture with LA-based global
entertainment firm The Hello
Group (THG) to form THG
India, designed to help Indian
artists, particularly within the
booming live music sector.

Organic methods build long-term brand equity and loyal

audiences, while inorganic moves offer rapid scale.

can, in some cases, account for
over 50% releases in the spe-
cificlanguage market.
“Thesemovesillustrate how
regional strengths can be
scaled through strategic part-
nerships. They have helped
unlock value by streamlining
rights and royalty systems,
expanding digital distribution,
and bringing under-leveraged
catalogues into the streaming
mainstream while maintaining
their cultural identity,” said
Vivek Raina, managing
director, Believe India, a global

ISTOCKPHOTO

accesstoinfrastructure, global
platforms, or capital, Raina
added.

Entertainment industry
experts emphasize that organic
growth for music players
includes expanding artist ros-
ters, creating original content,
leveraging social media trends,
optimizing playlists, and deep-
ening audience engagement
through live events or fan com-
munities. Inorganic growth
comes via acquisitions, merg-
ers, catalogue licensing deals
and strategic partnerships with

nology and the entire supply chain. | N — now. For the last three years, it's been Earlier, Warner digital music | brands,streaming platforms,or
The company will increase product  Bata India CEO and MD Gunjan Shah said we are ensuring we are fast to the market. the fastest-growing business. In the ~ Music India had Entering newer company, thathas | tech companies.

launches for value-conscious shoppers next two to three years, it should be  formed partner-  realms bringsan  acquired majority Organic methodsbuild long-

who have been constrained frommak- | paredto3944.63 croreintheyear-ago | fasttothe market,” said Shah. about 20% of our turnover,” said Shah.  ships with key opportunity to stake in south | term brand equity and loyal

ing new purchases due to high infla- | period. On the retail side, there is a large He said the company will maintain  regional players, collaborate with Indian label | audiences, while inorganic

tion. Shah said the company is imple- | project,the ZeroBase Merchandising | its annual store opening guidance of including a artists well known ThinkMusic, Ish- | moves offer rapid scale, larger
“There is a lot more acceleration | mentingchangesacrossmultipleareas, | Project, which has been scaled to | about100 to 150 stores per year. Bata  majority stake in tar (formerly | catalogues, and immediate

going forward on value-conscious con-
sumers. While on the premium end, we
continue to do well with Hush Pup-
pies, Floats, as well as Bata Comfit—
there is a segment of consumers,
especially at the bottom and the
middle of the pyramid, which is
obviously facing a certain amount
of stress because of inflation over
the last few years," he said.

including marketing, technology and
the supply chain.

THE company is also
emphasizing its
popular ‘Floats’
brand, which closed
FY25 at %100 crore

almost 200 stores. The objective is to
make the stores more inviting, clutter-

ITS objectiveis to
make the stores
more inviting,
clutter-free and
comfortable

FOR the June
consolidated net

y-0-y to 52 crore

quarter, Bata India's

profit plunged 70%

operates both franchise and company-
owned stores.
“Wedo about 3100 to X120 crore

MAKEOVER MANTRA of capex every year. So it won’t be

BATA India CEO said
the company is
carrying out changes
across marketing,
retail and tech

very different, but a large part of it
is going into stores (70-80%), and
the rest of it goes into product
design and supply chain. A lot of
this is redesigning the stores, the
right kind of merchandise, the way

Forthe June quarter, Bata India’s
consolidated net profit plunged 70%
year-on-year to 352 crore, down from
X174 crore a year ago, due to higher
expenses and weak consumer demand.

Meanwhile, the company’srevenue
from operations dipped slightly to
X941.85 crore for the quarter, com-

“One is the product piece, the sec-
ond one is on retail, then brand and
also efficiencies and capabilities. We
have also, therefore, set up capability
centres for product design. We are
making our inventory system
extremely agile and ensuring we are

free, and comfortable for consumersto
spend more time in—the more they try,
the more they buy, he added.

Bata India’s performance was lack-
lustre in fiscal 2025. Revenue from
operations remained flat in FY25,
while profit for the year grew 26.3% to

younavigate in the stores, etc.,” he
added.

Consumer companies across the
board have been trying to spruce up
their business following a period of
urban slowdown. Companies are also
fighting off competition from newer,
homegrown brands.

Divo, a South
Indian music
label, and a strate-
gic alliance with
Sky Digital, which specializes
in Punjabi music.

The company also acquired
26% of Global Music Junction,
adominant playerin the Bhoj-
puri, Kannada, Gujarati, Hary-
anvi, and Oriya language mar-
kets and the music and enter-
tainment subsidiary of
JetSynthesys.

Big companies like Sare-
gama maintain 30-35% of all
music releases in India, and
partnering with regional labels

in smaller, specific
markets

Venus Music) in
the Hindi cata-
logue space, and
the catalogue of
White Hill Music. According to
a recent Ficci EY media and
entertainment report, the
Indian music industry’s reve-
nue declined by 2% to reach
5,300 crore in 2024. The
industry recorded 12 million
paid streamersand 192 million
free streamersin the year.
Consolidation can act as a
strong accelerator, especially
forregional or mid-sized play-
ers that have valuable IP and
deep local roots but limited

market share gains. Both canbe
highly complementary—
organic growth sustains crea-
tivity and authenticity, while
inorganic strategies accelerate
reach and revenue, enabling
music labels and platforms to
stay competitive in a fast-evolv-
ingindustry.

Asenior executive atalead-
ing label pointed out that as
monetization from paid sub-
scriptions plateaus and content
costs continue torise, few com-
panies can afford to keep pro-
ducing content on their own.

Foranextendedversion of the
story, go to livemint.com
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EXTRACT OF STATEMENT OF STANDALONE AND CONSOLIDATED UNAUDITED FINANCIAL RESULTS
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FOR THE QUARTER ENDED 30™ JUNE 2025

BREWING

(% in Lakhs)

a

Standalone Results Consolidated Results
Sr. Particulars Quarter ended | Year ended |Quarter ended|Quarter ended| Yearended |Quarter ended
No. 30.06.2025 | 31.03.2025 | 30.06.2024 | 30.06.2025 | 31.03.2025 | 30.06.2024 —
(Unaudited) (Audited) (Unaudited) | (Unaudited) | (Audited) (Unaudited)

1 | Total Income from Operations (net) 32,718.49 151,489.91 38,713.27| 440,202.63 | 1,841,810.35| 496,095.77 I H E BA LAN c E S H E E I
2 | Net Profit/(Loss) for the period (before Tax and Exceptional items) 19,068.21 100,327.92 28,351.77 63,055.94 |  229,471.03 72,650.90
3 | Net Profit/(Loss) for the period before tax 19,068.21 100,327.92 28,351.77 62,613.16 | 22341544 71,156.37

(after Exceptional items and Share of profit/(loss) of joint venture and *PBT UP *EBIDTA UP *TOTAL INCOME

associates accounted for using the equity method (net of tax)) o o o
4 | Net Profit/(Loss) for the period after tax and Exceptional items 14,248.57 80,762.22 21,202.07 46,484.45 163,740.04 52,654.93 8 0 /O 6 8 /O 5 6 /0 ‘
5 | Total Comprehensive Income for the period 14,238.04 79,534.14 21,195.98 46,581.83 163,320.66 52,881.07

[Comprising Profit/(Loss) for the period after tax and

Other Comprehensive Income (after tax)]
6 | Equity Share Capital(face value of ¥ 10/- each) 56,421.14 56,421.14 56,421.14 56,421.14 56,421.14 56,421.14 SO M D I ST I LI_ E R I E S & B R EW E R I E S LI M IT E D
7 | Reserves(excluding Revaluation Reserve as shown in Balance Sheet) -1 1,021,909.42 - 1,108,156.39 (Rs. in Lacs)
8 | Earnings per share(EPS) for the Period EXTRACT OF UNAUDITED CONSOLIDATED FINANCIAL RESULTS FOR THE QUARTER ENDED 30TH JUNE, 2025

a) Basic EPS () 253 14.31 3.76 5.58 19.69 6.65

b) Diluted EPS () 253 14.31 3.76 5.58 19.69 6.65

(face value of % 10/- each) (not annualised for the quarter)

Notes: 1. The above is an extract of the detailed format of Quarterly Financial Results filed with the Stock Exchanges under Regulation 33 of the SEBI (Listing Obligations and
Disclosure Requirements) Regulations, 2015. The full format of the Quarterly Financial Results are available on the Stock Exchange websites (www.nseindia.com and
www.bseindia.com) and Company's website (www.gspcgroup.com). 2. The above results were reviewed by the Audit Committee and approved by the Board of Directors of the
Company in its meeting held on August 12, 2025. 3. The above results are in accordance with the Indian Accounting Standards(Ind-AS) as prescribed under Section 133 of the
Companies Act, 2013, read with the relevant rules issued thereunder and other accounting principles generally accepted in India. Accordingly, previous period's figures have been
reclassified/regrouped/restated, wherever necessary.
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For and on behalf of Gujarat State Petronet Limited
Pankaj Joshi, IAS
Chairman and Managing Director

Place: Gandhinagar
Date: 12" August, 2025

Summarized Unaudited Standalone Financial Results of the Company is as under: (Rs. in Lacs)

STANDALONE

“ Revenue from operations (Incl State Excise Duties) 41,763.81 20,881.60 38,404.39 97,101.17
| 3. [Profit/ (Loss) for the Period 3782.82 159814 2,402.26 5,772.47

Notes:

*CONSOLIDATED RESULTS SHOWING GROWTH OF Q1 FY 26 VS Q4 FY 25.

For Som Distilleries and Breweries Limited

Nakul K Sethi
Executive Director

Place : Bhopal
Date :11.08.2025

2. The company is engaged in the business of manufacturing of alcoholic beverages. There are no reportable
on 30th April, 2024 for sub-division of equity share capital of the company from a face value of Rs. 5/- each
2015. The full format of the said Financial Results is available on the Stock Exchanges websites on

C t h t h I t t t = f segments other than alcoholic beverages, which singly or in the aggregate qualify for separate disclosure
alC e latest section o ;

to face value of Rs. 2/- each ("Sub-Division”).

www.nseindia.com, www.bseindia.com and on the Company’s website www.somindia.com.

1. Unaudited financial results for the quarter ended 30th June 2025 reviewed by audit committee were taken
on the record at the board meeting held on 1ith August 2025.
as per provision of the relevant Ind AS 108 "Operating Segments”.
During the period resolution was passed at extra-ordinary general meeting of the members of the company
Y 4. As per IndAS-33, earning Per Share for all periods presented in above statement have been adjusted based
on total number of shares after sub-division of equity share from Rs.5 per share to Rs. 2 per share.
O ema CS 5. The above is an extract of the detailed format of the Quarterly Financial Results filed with the Stock
Exchanges under Regulation 33 of the SEBI (Listing Obligations and Disclosure Requirements) Regulations
- - -
t O S O I V e a S e t O f I n t r I u I n u Z Z I e S 6. Previous Period figures have been regrouped and or reclassified, wherever necessary.
0 7. Shareholders are requested to intimate change of address, if any.
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Value-added products
lift Hindalco Q1 profits

Firm set to see long-term growth as key projects go on stream after FY28

DipaliBanka
dipali.banka@livemint.com
NEW DELHI

obust sales of value-added
products such as mobile phone
parts and battery enclosures
helped aluminium and copper
producer Hindalco Industries
Ltd post a 30% year-on-year increase in

profit for the first quarter of FY26.

The Aditya Birla Group company
reported a consolidated net profit of
34,004 crore in the three monthsto June,
compared to 33,074 crore in the same
period last year, beating consensus esti-
mate 0f 33,788 crore in a Bloomberg poll

of 15 analysts.

“Looking ahead, our integrated busi-
ness model, strategic investments and
cost discipline, position us well to deliver
sustained growth,” Satish Pai, managing
director at Hindalco, said in a statement.

Consolidated revenue for the April-
June period rose 13% to 364,232 crore,
from 357,013 crore in the same period last
year. Consolidated Ebitda, or earnings

before interest, taxes, depreciation, and

amortization, for the first quarter stood at
38,673 crore, up 9% from a year earlier.
The company’s Ebitda from the alu-
minium downstream segment rose to
X229 crore in the first three months of
FY26, compared to3110 crore in the same

period a year ago. Its shares
closed 0.7% lower at 666.95
apiece on BSE on Tuesday.
However, analysts expect the
cost of aluminium production
togoup inthe ongoing quarter,
asthe entire Q2 fallsin the peak
monsoon season, which typi-
cally disrupts production and
raises expenses.

“The cost of coal will be higher and for
copper they have maintained their Ebitda
guidance of X600 crore (quarterly run
rate), sono change in that,” Aditya Wele-
kar, seniorresearch analyst, metals, at Axis

Securities, said.

Aragen, formerly GVK Biosciences, offers drug development,
discovery and manufacturing services.

Avendus fund, SBI
Life pump X150 cr
each into Aragen

Rwit Ghosh & Sneha Shah
BENGALURU/MUMBAI

vendus Group’s private

A equity fund, the Aven-
dus Future Leaders

Fund, and SBI Life Insurance
have invested 150 crore each
in Aragen Life Sciences for a
minority stake. Avendus made
the investment from its third
Future Leaders Fund (FLF I1I)
The stake purchaseisasec-
ondary deal, with both inves-
tors picking up over 2.5% each
in Aragen from Reddy Invest-

ment Trust that is include invest-
linkedtothe GVK ~ Otherinvestors ment banking
Group. The Trust are Goldman giant Goldman
cut its stake in Sachs and Sachsand health-
Aragen, formerly : P care-focused pri-
GVK Biosciences, Ql'Ia-dn-a Capital, vate equity firm
; which invested X ;

and rebrandedin $100 mn earlier at Quadria Capital,
December 2020. . which invested

“Healthcareisa 9 $1.4 bn valuation $100 million fora
secular theme for minority stake in

a long time for
funds. We have done two deals
inthe sector,” Ritesh Chandra,
managing partner, Avendus
Future Leaders Fund, said in
aninterview. The fund targets
late-stage firms across all three
of its investment vehicles.
Aragen Life Sciences is a
contract research, develop-
ment, and manufacturing
organisation (CRDMO) based
in Hyderabad. It provides ser-
vices like drug discovery,
development, and manufac-
turing to other companies in

As aresult, earnings during the July-
September period might be flat or slightly
negative sequentially, said Welekar. How-
ever, the company is positioned for strong
growth in the long run, as several large
projects are expected to become fully

DOWNSTREAM GAINS

ITS consolidated net  ITS revenuerose 13%  US arm Novelis saw

profit was¥4,004cr  to¥64,232cr, while 13% revenue growth
in April-June period, consolidated Ebitda  to $4.72 billion in Q1
beating analysts’ rose 9% to¥8,673cr  butadjusted Ebitda

estimate of ¥3,788cr  year-on-year fell 17% to $416 mn

operational after FY28, he added. These
include an 850 kilo tonnes per annum
(ktpa) alumina refinery, a 180 ktpa alu-
minium smelter, a 300 ktpa copper
smelter,a 50 ktpa copper recycling plant,
and Novelis’ Bay Minette project, which
willadd 600 kilo tonnes of capacity by the

Hindalco Industries posted 30% year-on-year rise in profits in Q1 FY26, driven by
strong sales of value-added products like mobile phone parts and battery enclosures.

second halfof CY26.

The company has been able to push a
lot of its value-added products into the
market, including parts for high-end
braking systems, Pai said, underlining the
reason behind a 2x jump in downstream

Ebitda. Upstream refers to
producing metal from raw
ore and downstream
involves value-added pro-
cesses that turn the metal
into finished products.

Its aluminium upstream
Ebitda rose on account of
low input costs. “On alumin-

ium upstream segment, cost control was
quite surprisingly positive, the cost of coal
was on the lower side because of which
upstream aluminium Ebitda has also
beaten the expectation,” said Welekar.

For an extended version of the story go to
livemint.com
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Sebi rejects
Ambani
pleain Yes
Bank case

Reuters
feedback@livemint.com

rejected a pleaby industrial-

ist Anil Ambani to settle
chargesrelated to investments
inlender Yes Bank, potentially
exposing himtoatleast a31,828
crore ($208.4:million) penalty,
according to documents
reviewed by Reuters.

The case relates to 32,150
crore ($245.3 million) invested
by Ambani’ Reliance Mutual
Fund between 2016-2019 in
Yes Bank’s additional tier-I
bonds, which were written-off
when the bank was declared
insolvent in 2020. Reliance
Mutual Fund was sold to Nip-
pon Life Insurance in 2019 and
charges pre-date the sale.

The Securitiesand Exchange
Board of India (Sebi) in its
investigation said the invest-
ment was made in exchange for
loans from Yes Bank to other
Anil Ambani group companies,
accordingtoregulatorynotice.

Rejecting Ambani’s pleasto
settle the charges without
admitting guilt, the regulator
said on 7 July that the fund’s
conduct caused aloss ofinves-
tor wealth of 1,828 crore and
had a ‘market wide impact’.

Anil Ambani—the younger
brother of billionaire Mukesh
Ambani—is facing renewed
scrutiny of dealing between his
firms and Yes Bank, which was
declared insolventin 2020 and
rescued by agroup oflendersin
aplan approved by the RBI. In
July, India’s top crime fighting
agency searched siteslinked to
the group as part ofascheme to
siphon off33,000 crore of Yes
Bankloans, Reutersreported.

A proposal by Anil Ambani,
his son Jai Anmol Ambani, and
former Yes Bank chief execu-
tive Rana Kapoor to settle has
not been accepted.

I ndia’s market regulator has

Mumbai tops 2025 family biz
rankings, tier-1I cities step up

Dipti Sharma

dipti.sharma@livemint.com

MUMBAI
M undisputed favourite

for housing the head-
quarters of India’s most valua-
ble family businesses, hosting
91 companies this year—a
sharp rise from 65 last year,
according to the 2025 Barclays
Private Clients Hurun India
Most Valuable Family Busi-
nesses List, jointly released by
Barclays Private Clients and
Hurun India. But Tier-II cities
are grabbing attention asthey
steadily step into the spotlight,
the report noted.

Vadodara has six such com-
panies, while Coimbatore,
Nagpur and Ludhiana each
have four. These hubs host
some of India’s well-known
family-run names, including
Inox India, Elgi Equipments,
Sunflag Iron & Steel and
Vardhman Textiles.

Reliance Industries, worth
328.2 trillion and led by the
Ambanis, cements Mumbai’s
lead. NCR ranks second with
62 firms across Gurugram,
New Delhi, Noida, Faridabad,
Ghaziabad and Manesar—led
by the Nadars’
HCL Technolo-

umbai remains the

Passing the baton

About 76% of family businesses are managed

by the second generation. mint

5th generation
4th generation
2nd generatlon 3rd generatlon '

6th generation 2

Family run by next generations

Most valuable family business, by value

Coimbatore,

Family name/ Value
Rank flagship company Founder Industry (in ¥ trillion)
n Adani Family Gautam e m
(Adani Enterprises) Adani 8y
Poonawalla Family Cyrus .
a (Serum Institute of India) | Poonawalla | harmaceuticals . 228
Divi Family Murali K ; .
B (Divi's Laboratories) Divi RlaipacEicah 1.81
n Nuwal Family Satyanarayan Chemicals & l 159
(Solar Industries India) Nandial Nuwal = Petrochemicals -
Reddy Family
B (Apollo Hospitals Prathap.C Healthcare l 1.04
. Reddy
Enterprise)

Source: Hurun Research Institute; 2025 Barclays Private Clients Hurun

Institute), Murali K. Divi’s fam-
ily 1.8 trillion, Divi’s Labora-
tories), the Nuwals (X1.6 tril-
lion, Solar Industries), the
Reddys (X1 trillion, Apollo
Hospitals) and the Grandhis
(98,300 crore, GMR).

That said, 76% of India’s
most valuable family busi-
nesses are now led by second-
generation leaders, marking a
strong phase of intergenera-
tional wealth
transfer. Another

gies at 36.5 tril-  Ludhiana, Nagpur, 17% are run by
lion. Kolkata has  yvadodara emerge third-generation
25 firms, followed as business hubs heirs, highlight-
by Pune (21) and led by Vardhman' ing families that
Chennai (17). X have sustained
Ahmedabad, Textiles, Inox and their businesses

Bengaluru and
Hyderabad each
host 10, reflecting
the broad reach of family-run
businesses in urban India.
The list also highlights
standout first-generation
entrepreneurs now joined by
their next-generation leaders.
Topping the list is the Adani
family, worth 314 trillion
through Adani Enterprises,
Adani Ports and more. They’re
followed by the Poonawalla
family (2.3 trillion, Serum

Elgi EQquipments

across three eco-
nomic cycles.

Nitin Singh,
head of Barclays Private Bank,
Asia Pacific, said, “This year’s
findings reveal an unprece-
dented X130 trillion in wealth
expected to transfer across
generationsover the next five
years, and a record 71 families
now operating dedicated fam-
ily offices, underscoring the
focus on structured wealth
management.”

Family officesin India have

India Most Valuable Family Businesses List

GOPAKUMAR WARRIER/MINT

skyrocketed from45in 2018 to
300 in 2024, driven by the
need to preserve wealth,
improve governance, and
ensure smooth succession.
Beyond managing assets, they
handle tax-efficient estate
planning, align philanthropy
with family values and secure
legacies through encrypted
digital vaults.

A report in June by Julius
Baerand EY noted that family
offices are increasingly part-
nering with foreign counter-
parts and funnelling capital
into portfolio management
schemes (PMS) and alternative
investment funds (AIFs). For
many, growth assets now
make up more than half of
theirallocation, with startups,
AlFs, private credit, and pri-
vate equity/venture capital
(PE/VC) offering high returns,
diversification, and exposure
to emerging sectors. Real
estate avenues such as real
estate investment trusts
(REITs) and Infrastructure
investment trusts (InvITs) are
also being tapped for added
diversification.

For an extended version of
the story go to livemint.com
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the healthcare and pharma-
ceutical industry.

Avendus FLF IITis the latest
investor tojoin Aragen's capi-
talisation table. Chandra said
that the fund's strategy hadn't
changed between its three
funds. “We're more of a pas-
sive fund that takes stakes in
large businesses. We don't
compete with private equity.
In fact, we work with them in
terms of co-opting the ecosys-
tem. So our stakesare typically
under 5%,” Chandra said.

Other investors in Aragen

the company at
an approximate valuation of
$1.4 billion.

“With our investment, the
valuation is close to the previ-
ous round,” Chandra said.

Avendus Future Leaders
Funds' first investment in the
healthcare industry was in La
Renon Healthcare, made in
February. Avendus acquired a
minority stake in the company
for3160 crore.

rwit.ghosh@livemint.com
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BRILLIANCE BEYOND .
THE BALANCE SHEET

*PBT UP

80%

*EBIDTA UP

68%

*TOTAL INCOME

56%
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SOM DISTILLERIES & BREWERIES LIMITED

(Rs.in Lacs)

EXTRACT OF UNAUDITED CONSOLIDATED FINANCIAL RESULTS FOR THE QUARTER ENDED 30TH JUNE, 2025

CONSOLIDATED
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*CONSOLIDATED RESULTS SHOWING GROWTH OF Q1 FY 26 VS Q4 FY 25.

Notes:

Summarized Unaudited Standalone Financial Results of the Company is as under:

“ Revenue from operations (Incl State Excise Duties) 41,763.81 20,881.60 38,404.39 97,101.17
B 3782.82 159814 2,402.26 5,772.47

(Rs. in Lacs)

STANDALONE

For Som Distilleries and Breweries Limited

1. Unaudited financial results for the quarter ended 30th June 2025 reviewed by audit committee were taken
on the record at the board meeting held on 1lth August 2025.
2. The company is engaged in the business of manufacturing of alcoholic beverages. There are no reportable
segments other than alcoholic beverages, which singly or in the aggregate qualify for separate disclosure
as per provision of the relevant Ind AS 108 "Operating Segments”.

3. During the period resolution was passed at extra-ordinary general meeting of the members of the company
on 30th April, 2024 for sub-division of equity share capital of the company from a face value of Rs. 5/- each
to face value of Rs. 2/- each ("Sub-Division").

4. As per IndAS-33, earning Per Share for all periods presented in above statement have been adjusted based
on total number of shares after sub-division of equity share from Rs.5 per share to Rs. 2 per share.

5. The above is an extract of the detailed format of the Quarterly Financial Results filed with the Stock
Exchanges under Regulation 33 of the SEBI (Listing Obligations and Disclosure Requirements) Regulations
2015. The full format of the said Financial Results is available on the Stock Exchanges websites on
www.nseindia.com, www.bseindia.com and on the Company’s website www.somindia.com.

6. Previous Period figures have been regrouped and or reclassified, wherever necessary.

7. Shareholders are requested to intimate change of address, if any.
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Nakul K Sethi
Executive Director

Place : Bhopal
Date :11.08.2025
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Registered Office : I-A, Zee Plaza, Arjun Nagar, Safdarjung Enclave, kamal Cinema Road, New Delhi - 110029
Corporate Office: SOM House, 23, Zone II, M.P. Nagar, Bhopal, Madhya Pradesh - 462011
Phone: +91-755-4278827, 4271271 Fax: +91-755-2557470 Website: www.somindia.com Email: compliance@somindia.com
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