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IPL fever inChandigarh,
Ahmedabadpushesup
hotel roomrents, airfares
RoShNi SheKhaR
Mumbai, 29May

All roads, it seems, are now leading to
Chandigarh and Ahmedabad where
the last leg of Indian Premier League
(IPL) 2025 will be held, which has
pushed thehotel roomandflight rates
byupto10percent.
The overall travel bookings for the

entire 18th season of the IPL were
around30to35percent,surpassingthe
20to25percentgrowthintheprevious
season,accordingtoEaseMyTrip.
FromFriday,themaintwomatches,

Eliminator in Chandigarh and Quali-
fier 2 in Ahmedabad, will decide the
teams facing off in the final match at
theNarendraModiStadium,Ahmeda-
bad,onJune3.
The premium stays in these two

cities are currently between~6,000 to
~8,200, while the budget stay options
rangefrom~2,200to~5,200.
Hotel roomrateshave increasedby

an average of 7 to 10 per cent, while
domestic airfares to both cities are up
byabout10percent,EaseMyTripsaid.
It further added that, on average,

fares to these cities have risen com-
pared to the same time last year, with
match-day bookings up by nearly 1.5
times, pushingprices higher, particu-
larlyonweekends.
Travel and hotel executives agree

that the shift of thefinalmatch venue
from Kolkata to Ahmedabad has also
resulted in a rise in re-bookings,
especiallyforflightsandhotelscloseto
the Narendra Modi Stadium and a
suddenspike in last-minutebookings.
“Thefinalhasbecomeamagnetfor

cricket tourism,withAhmedabadwit-
nessingthebiggestspikeinfootfallthis
season,”saidRikantPittie,chiefexecu-
tive officer (CEO) and co-founder,
EaseMyTrip.
On theotherhand,KaranAgarwal,

director, Cox and Kings said that the
travel demand for this year’s IPLfinal
has definitely picked up compared to
last season.
Travel and hotel executives

reported a surge in bookingsnear sta-
diums, withmany hotels nearing full

occupancyonmatchdays.However, a
hotel executive noted that the surge
isn’tsignificant,especially forChandi-
garh, due to recent geopolitical ten-
sionsbetweenIndia-Pakistan.
Tavleen Bhatia, chief marketing

and revenue officer, Cleartrip, said
hotel rates inChandigarh remainflat,
while Ahmedabad airfares have risen
by~1,000.
SantoshKumar, countrymanager,

India, Sri Lanka,Maldives, Indonesia,
Booking.comsaidthatwiththeexcite-
ment building for IPL finals, the plat-
formhasseena40percent increase in
searchesforAhmedabadbetweenMay
29toJune3onayear-on-yearbasis.
Theannouncementof thefinal IPL

T20matcheshas sparkeda travel rush
tothehostcities.
“We’re seeing a surge in flight

bookings toAhmedabadandChandi-
garhforthelastweekofMayandearly
June, with Ahmedabad witnessing a
148percentY-o-YgrowthandChandi-
garhclosebehindwitha111percentY-
o-Y increase. It’s clear that fans are
eager to be part of the live stadium

experience,reflectingagrowingtrend
of travel driven bymarquee sporting
events,”saidRajnishKumar,groupco-
CEO, ixigo.
“In Ahmedabad, demand for the

June 2 and 3matcheshas surgedby 35
per cent, with hotel rates rising by 45
per cent compared to the rest of the
month,”saidNikhilSharma,managing
director (MD) and chief executive
officer (COO), South Asia, Radisson
HotelGroup.
“Radisson Blu Ahmedabad is

alreadytrackingmorethan30percent
ahead of the usual occupancy pace,
highlighting strongmomentum lead-
ing intothefinals,”hesaid.
RadissonHotelsobservedasimilar

trend in Chandigarh. Sharma added
thatRadissonREDMohaliisoperating
at full capacity during the Qualifier 1
and Eliminator matches, with other
nearby properties being close to sold-
out levels. Room rates in Chandigarh
have jumpedby65to75percent.
vvvvvvvvvvvvvvvvvvvvvvvv
With inputs fromAkshara
Srivastava

Apple’s3rdIndiastoretoopeninB’luru
PRaChi PiSal & gUlveeN aUlaKh
Mumbai/NewDelhi, 29May

Apple India has zeroed in on Bengaluru for
opening its third retail outlet after Mumbai
andDelhi,whichwereopenedin2023.Forthe
third outlet, the iPhone maker has leased
8,000square feet (sq ft)of retail space inBen-
galuru’s Phoenix Mall of Asia, which will be
smaller than its first flagship store spanning
more than 20,800 st ft in JioMall in Bandra
KurlaComplex,Mumbai.However, itwill be
aslargeasApple’ssecondoutletinSelectCity-
walkMall inDelhi’sSaket.
According to lease-related documents

fromrealestatedataanalyticsfirmPropstack,
Apple Indiawill be paying an annual rent of
~2.09 crore for the Bengaluru retail store,
which translates to a monthly rent of ~17.4
lakh.Alongwiththerent,Applewillalsopay2
percentof its revenue for thefirst threeyears
of the lease tenure and2.5 per cent thereafter
to the landlord.
However, the lease deal has a rent cap

where the revenue share payment does not
exceed a value that is twice the value of the
applicable yearlyminimumguaranteed rent
for the year. The carpet area of the space is
7,997.80 sq ft. The company has also paid a
deposit of ~1.046 crore. The rent and the
security deposit both will escalate by 15 per
centaftereverythreeyears.
Apple’sretailexpansionispartofitsgoalof

addingfourmorestoresinIndiathathasbeen
outlined by Apple chief executive officer

(CEO)TimCook.
"In retail, in addition to the two storeswe

openedduringthequarter,we'realso looking
forward to a new retail store in the UAE, the
arrivaloftheonlinestoreinSaudiArabia,and
new retail stores in India starting later this
year,”Cooksaid in the latestquarterearnings
callearlier thismonth.
AccordingtoTarunPathak,researchdirec-

tor, Counterpoint Research, the larger
numberofstoresbyAppleisamidtheincreas-
ingshareofofflinesmartphonesales.
“The first two stores did well in terms of

mindshare and customer footfall, and the
retail strategy forApple is to control the end-
to-end experience for the customers the
moment they walk into the store and bring
themintotheoverallAppleecosystem.Thatis
likely towork for them,andIndiawill remain
avery importantmarket forApple,”hesaid.
Apple’sheadofretailhadspokenofmore

stores coming to India, in likely locations of

Bengaluru and Pune, besides Delhi-NCR
andMumbai.
The move comes at a time when the

Americanmultinational technology giant is
shiftingiPhonemanufacturingfromChinato
India to not only tap into India’s growing
smartphone market but also to export from
the country to theUS, amid tariff changes by
theUS government anddespite pressures to
manufacture in itshomecountry.
USPresidentDonaldTrumphadwarned

Apple of a 25 per cent tariff on iPhones sold
in the US if they're not manufactured
domestically.
Apple’s own retail stores are part of its

broader strategy in India where it began
manufacturingiPhonesin2017,andhassince
begun making the latest models, including
the iPhone 16 Pro and iPhone 16 Pro Max,
domestically.
vvvvvvvvvvvvvvvvvvvvvvvv
Moreonbusiness-standard.com

51% ruralwomendon’t ownamobilephone:NSO
Shiva RajoRa
NewDelhi, 29May

Nearly half of the women living
in rural areas do not own a
mobile phone, according to the
latest “ComprehensiveModular
Survey:Telecom,2025” (CMS-T)
released by the National Stat-
isticsOffice (NSO)onThursday.
Data showed that asmanyas

51.6 per cent of women aged
15yearsandabove in rural areas
did not own a mobile phone,
while80.7percentofmen in the
same demographic reported
owning one.
In urban areas, 71.8 per cent

of women owned mobile
phones,comparedto90percent

ofmen.
The NSO survey defined

mobile phone ownership as
having a device with an active
SIM card for personal use,
including employer-provided

phonesandthosenot registered
in theuser’sname. Jointowner-
ship of a singlemobile phone is
not considered ownership—in
such cases, it is determined
based onmajority use.

The survey did not consider
individuals with only SIM cards
asmobile phoneowners.
Data further showed that in

rural areas, around 79.2 per cent
of men and 75.6 per cent of
women aged 15 years and above
whoownedamobilephonehada
smartphone. In urban areas, the
figureswereestimatedat89.4per
centformenand86.2percentfor
womenin thesameagegroup.
The gender divide inmobile

phone ownership was also evi-
dentamongtheyoungerpopula-
tion.While 74.8 per cent of rural
males aged 15–24 owned a
mobile phone, the correspond-
ing figure for females was just
51.7 per cent.
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Spectatorsat the
IndianPremier
League2025
Qualifier 1 cricket
matchbetween
PunjabKingsand
RoyalChallengers
Bengaluru in
Chandigarhon
Thursday

PHOTO: PTI

Expansionmode
Location Select City Jio Mall, Phoenix Mall of

Walk, Delhi Mumbai Asia, Bengaluru
Year 2022 2021 2025
Area (sqft) 8,400 20,806 7,998
Annual rent ( ~ cr) 4.8 5.04 2.09
Revenueshare — 2% for 36 2% for 36

months, 2.5% months, 2.5%
Source: Propstack thereafter thereafter

Marking disparity
(Figures in%)

*preceding date of the survey Source: NSO

RuRal uRban
15 years and above age group Male Female Male Female
Persons who own amobile phone 80.7 48.4 90 71.8
Persons who usedmobile phone 89.5 76.3 95 86.8
in past 3 months*
Persons who used internet 72.1 57.6 85.5 74
in past 3 months*

Demand boost
Booking.com said that traveln
searches for Ahmedabad rose
40%Y-o-Y
Airfares to these cities haven
approximately jumped 10%,
according to EaseMyTrip
Radisson Blu, Ahmedabad, is alreadyn

30%above its usual occupancy rate
Royal Orchid Hotels expects its roomn
rates to rise by 70% to 95% in the
two cities
Sarovar Hotels occupancy inn
Chandigarh is in the range of
70% to 75%
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CIN: L74899DL1993PLC052787

SOMDISTILLERIES&BREWERIES LIMITED

*EBIDTA UP

17%
*PAT UP

20%
*PBT UP

18%

31-Mar-25
Audited Unaudited Audited Audited Audited

31-Mar-24 31-Mar-25 31-Mar-2431-Dec-24
Year Ended

(Rs. in Lacs)

Sr.
No.

Quarter Ended
STANDALONE

PARTICULARS

1 Revenue from operations (Incl State Excise Duties) 20,881.60 18,101.44 24,858.44 97,101.17 88,474.41

2 Profit/(Loss) before tax 2,108.75 1,415.55 2,445.95 7,957.70 6,699.99

3 Profit/(Loss) for the Period 1,598.14 1,031.87 1,375.89 5,772.47 4,716.78

4 Total Comprehensive income for the Period 1,569.59 1,031.87 1,374.99 5,743.92 4,715.88

Notes:
1. The above is an extract of the detailed format of the Quarterly Financial Results filed with the Stock Exchanges

under Regulation 33 of the SEBI (Listing Obiligations and Disclosure Requirements ) Regulations 2015. The full
format of the said Financial Results are available on the Stock Exchanges websites on www.nseindia.com,
www.bseindia.com and on the Companys website www.somindia.com.

2. Audited financial results of the Company for the year ended March 31, 2025 have been reviewed by the audit
committee and approved by the Board of Directors at its meeting held on May 28, 2025.

3. The Statement has been prepared in accordance with the Companies (Indian Acccounting Standards) Rules
2015 (Ind AS) prescribed under Section 133 of the Companies Act, 2013 and other recognised accounting
practices and policies to the extend applicable.

4. The company is engaged in the business of manufacturing of alcoholic beverages. There are no reportable
segments other than alcoholic beverages, which singly or in the aggregate qualify for separate disclosure as per
provision of the relevant Ind AS 108 "Operating Segments".

5. Previous period figures have been regrouped and/or reclassified, wherever necessary.
6. The figures for the quarter are the balancing figures between the audited figures in respect of the full financial

year upto 31st March, 2025 and the unaudited year to date figures upto 31st December, 2024.
7. Shareholders are requested to intimate change of address, if any.

For SomDistilleries and Breweries Limited

Nakul K Sethi
Executive Director

DIN: 06512548
Place : Bhopal

Date : May 28, 2025
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(Rs. in Lacs)

EXTRACT OF AUDITED CONSOLIDATED FINANCIAL RESULTS FOR THE QUARTER / YEAR ENDED MARCH 31, 2025

Sr.
No.

Quarter Ended
31-Mar-25
Audited Unaudited Audited Audited Audited

31-Mar-24 31-Mar-25 31-Mar-2431-Dec-24
Year Ended

CONSOLIDATED

PARTICULARS

1 Revenue from operations (Incl State Excise Duties) 68,275.33 56,195.99 73,871.94 2,83,072.98 2,46,428.96
2 Profit/(Loss) before exceptional items and tax 3,246.69 2,915.74 3,616.53 14,367.89 12,193.14
3 Profit/(Loss) before tax 3,246.69 2,915.74 3,616.53 14,367.89 12,193.14
4 Profit/(Loss) for the Period 2,373.43 2,151.31 1,998.70 10,449.63 8,649.56
5 Total Comprehensive income for the Period 2,332.57 2,151.31 2,001.94 10,408.77 8,652.80
6 Total Comprehensive income attributable for the

period attributable to:
a) Owners of the Company 2,232.35 1,919.75 1,884.78 9,553.87 8,535.64
b) Non-Controlling Interest 100.22 231.56 117.16 854.90 117.16

7 Earnings Per Equity Share (Face Value of Rs. 2 each)
Basic (in Rs.) 1.15 1.10 1.03 5.28 4.49
Diluted (in Rs.) 1.15 1.10 1.03 5.28 4.48

Summarized Audited Standalone Financial Results of the Company is as under:

SOWINGPROGRESS,
REAPINGPROSPERITY.



30 B
bbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbbb

NEW DELHI | FRIDAY, 30 MAY 2025

IPL fever inChandigarh,
Ahmedabadpushesup
hotel roomrents, airfares
RoShNi SheKhaR
Mumbai, 29May

All roads, it seems, are now leading to
Chandigarh and Ahmedabad where
the last leg of Indian Premier League
(IPL) 2025 will be held, which has
pushed thehotel roomandflight rates
byupto10percent.
The overall travel bookings for the

entire 18th season of the IPL were
around30to35percent,surpassingthe
20to25percentgrowthintheprevious
season,accordingtoEaseMyTrip.
FromFriday,themaintwomatches,

Eliminator in Chandigarh and Quali-
fier 2 in Ahmedabad, will decide the
teams facing off in the final match at
theNarendraModiStadium,Ahmeda-
bad,onJune3.
The premium stays in these two

cities are currently between~6,000 to
~8,200, while the budget stay options
rangefrom~2,200to~5,200.
Hotel roomrateshave increasedby

an average of 7 to 10 per cent, while
domestic airfares to both cities are up
byabout10percent,EaseMyTripsaid.
It further added that, on average,

fares to these cities have risen com-
pared to the same time last year, with
match-day bookings up by nearly 1.5
times, pushingprices higher, particu-
larlyonweekends.
Travel and hotel executives agree

that the shift of thefinalmatch venue
from Kolkata to Ahmedabad has also
resulted in a rise in re-bookings,
especiallyforflightsandhotelscloseto
the Narendra Modi Stadium and a
suddenspike in last-minutebookings.
“Thefinalhasbecomeamagnetfor

cricket tourism,withAhmedabadwit-
nessingthebiggestspikeinfootfallthis
season,”saidRikantPittie,chiefexecu-
tive officer (CEO) and co-founder,
EaseMyTrip.
On theotherhand,KaranAgarwal,

director, Cox and Kings said that the
travel demand for this year’s IPLfinal
has definitely picked up compared to
last season.
Travel and hotel executives

reported a surge in bookingsnear sta-
diums, withmany hotels nearing full

occupancyonmatchdays.However, a
hotel executive noted that the surge
isn’tsignificant,especially forChandi-
garh, due to recent geopolitical ten-
sionsbetweenIndia-Pakistan.
Tavleen Bhatia, chief marketing

and revenue officer, Cleartrip, said
hotel rates inChandigarh remainflat,
while Ahmedabad airfares have risen
by~1,000.
SantoshKumar, countrymanager,

India, Sri Lanka,Maldives, Indonesia,
Booking.comsaidthatwiththeexcite-
ment building for IPL finals, the plat-
formhasseena40percent increase in
searchesforAhmedabadbetweenMay
29toJune3onayear-on-yearbasis.
Theannouncementof thefinal IPL

T20matcheshas sparkeda travel rush
tothehostcities.
“We’re seeing a surge in flight

bookings toAhmedabadandChandi-
garhforthelastweekofMayandearly
June, with Ahmedabad witnessing a
148percentY-o-YgrowthandChandi-
garhclosebehindwitha111percentY-
o-Y increase. It’s clear that fans are
eager to be part of the live stadium

experience,reflectingagrowingtrend
of travel driven bymarquee sporting
events,”saidRajnishKumar,groupco-
CEO, ixigo.
“In Ahmedabad, demand for the

June 2 and 3matcheshas surgedby 35
per cent, with hotel rates rising by 45
per cent compared to the rest of the
month,”saidNikhilSharma,managing
director (MD) and chief executive
officer (COO), South Asia, Radisson
HotelGroup.
“Radisson Blu Ahmedabad is

alreadytrackingmorethan30percent
ahead of the usual occupancy pace,
highlighting strongmomentum lead-
ing intothefinals,”hesaid.
RadissonHotelsobservedasimilar

trend in Chandigarh. Sharma added
thatRadissonREDMohaliisoperating
at full capacity during the Qualifier 1
and Eliminator matches, with other
nearby properties being close to sold-
out levels. Room rates in Chandigarh
have jumpedby65to75percent.
vvvvvvvvvvvvvvvvvvvvvvvv
With inputs fromAkshara
Srivastava

Apple’s3rdIndiastoretoopeninB’luru
PRaChi PiSal & gUlveeN aUlaKh
Mumbai/NewDelhi, 29May

Apple India has zeroed in on Bengaluru for
opening its third retail outlet after Mumbai
andDelhi,whichwereopenedin2023.Forthe
third outlet, the iPhone maker has leased
8,000square feet (sq ft)of retail space inBen-
galuru’s Phoenix Mall of Asia, which will be
smaller than its first flagship store spanning
more than 20,800 st ft in JioMall in Bandra
KurlaComplex,Mumbai.However, itwill be
aslargeasApple’ssecondoutletinSelectCity-
walkMall inDelhi’sSaket.
According to lease-related documents

fromrealestatedataanalyticsfirmPropstack,
Apple Indiawill be paying an annual rent of
~2.09 crore for the Bengaluru retail store,
which translates to a monthly rent of ~17.4
lakh.Alongwiththerent,Applewillalsopay2
percentof its revenue for thefirst threeyears
of the lease tenure and2.5 per cent thereafter
to the landlord.
However, the lease deal has a rent cap

where the revenue share payment does not
exceed a value that is twice the value of the
applicable yearlyminimumguaranteed rent
for the year. The carpet area of the space is
7,997.80 sq ft. The company has also paid a
deposit of ~1.046 crore. The rent and the
security deposit both will escalate by 15 per
centaftereverythreeyears.
Apple’sretailexpansionispartofitsgoalof

addingfourmorestoresinIndiathathasbeen
outlined by Apple chief executive officer

(CEO)TimCook.
"In retail, in addition to the two storeswe

openedduringthequarter,we'realso looking
forward to a new retail store in the UAE, the
arrivaloftheonlinestoreinSaudiArabia,and
new retail stores in India starting later this
year,”Cooksaid in the latestquarterearnings
callearlier thismonth.
AccordingtoTarunPathak,researchdirec-

tor, Counterpoint Research, the larger
numberofstoresbyAppleisamidtheincreas-
ingshareofofflinesmartphonesales.
“The first two stores did well in terms of

mindshare and customer footfall, and the
retail strategy forApple is to control the end-
to-end experience for the customers the
moment they walk into the store and bring
themintotheoverallAppleecosystem.Thatis
likely towork for them,andIndiawill remain
avery importantmarket forApple,”hesaid.
Apple’sheadofretailhadspokenofmore

stores coming to India, in likely locations of

Bengaluru and Pune, besides Delhi-NCR
andMumbai.
The move comes at a time when the

Americanmultinational technology giant is
shiftingiPhonemanufacturingfromChinato
India to not only tap into India’s growing
smartphone market but also to export from
the country to theUS, amid tariff changes by
theUS government anddespite pressures to
manufacture in itshomecountry.
USPresidentDonaldTrumphadwarned

Apple of a 25 per cent tariff on iPhones sold
in the US if they're not manufactured
domestically.
Apple’s own retail stores are part of its

broader strategy in India where it began
manufacturingiPhonesin2017,andhassince
begun making the latest models, including
the iPhone 16 Pro and iPhone 16 Pro Max,
domestically.
vvvvvvvvvvvvvvvvvvvvvvvv
Moreonbusiness-standard.com

51% ruralwomendon’t ownamobilephone:NSO
Shiva RajoRa
NewDelhi, 29May

Nearly half of the women living
in rural areas do not own a
mobile phone, according to the
latest “ComprehensiveModular
Survey:Telecom,2025” (CMS-T)
released by the National Stat-
isticsOffice (NSO)onThursday.
Data showed that asmanyas

51.6 per cent of women aged
15yearsandabove in rural areas
did not own a mobile phone,
while80.7percentofmen in the
same demographic reported
owning one.
In urban areas, 71.8 per cent

of women owned mobile
phones,comparedto90percent

ofmen.
The NSO survey defined

mobile phone ownership as
having a device with an active
SIM card for personal use,
including employer-provided

phonesandthosenot registered
in theuser’sname. Jointowner-
ship of a singlemobile phone is
not considered ownership—in
such cases, it is determined
based onmajority use.

The survey did not consider
individuals with only SIM cards
asmobile phoneowners.
Data further showed that in

rural areas, around 79.2 per cent
of men and 75.6 per cent of
women aged 15 years and above
whoownedamobilephonehada
smartphone. In urban areas, the
figureswereestimatedat89.4per
centformenand86.2percentfor
womenin thesameagegroup.
The gender divide inmobile

phone ownership was also evi-
dentamongtheyoungerpopula-
tion.While 74.8 per cent of rural
males aged 15–24 owned a
mobile phone, the correspond-
ing figure for females was just
51.7 per cent.
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Expansionmode
Location Select City Jio Mall, Phoenix Mall of

Walk, Delhi Mumbai Asia, Bengaluru
Year 2022 2021 2025
Area (sqft) 8,400 20,806 7,998
Annual rent ( ~ cr) 4.8 5.04 2.09
Revenueshare — 2% for 36 2% for 36

months, 2.5% months, 2.5%
Source: Propstack thereafter thereafter

Marking disparity
(Figures in%)

*preceding date of the survey Source: NSO

RuRal uRban
15 years and above age group Male Female Male Female
Persons who own amobile phone 80.7 48.4 90 71.8
Persons who usedmobile phone 89.5 76.3 95 86.8
in past 3 months*
Persons who used internet 72.1 57.6 85.5 74
in past 3 months*

Demand boost
Booking.com said that traveln
searches for Ahmedabad rose
40%Y-o-Y
Airfares to these cities haven
approximately jumped 10%,
according to EaseMyTrip
Radisson Blu, Ahmedabad, is alreadyn

30%above its usual occupancy rate
Royal Orchid Hotels expects its roomn
rates to rise by 70% to 95% in the
two cities
Sarovar Hotels occupancy inn
Chandigarh is in the range of
70% to 75%
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CIN: L74899DL1993PLC052787

SOMDISTILLERIES&BREWERIES LIMITED

*EBIDTA UP

17%
*PAT UP

20%
*PBT UP

18%

31-Mar-25
Audited Unaudited Audited Audited Audited

31-Mar-24 31-Mar-25 31-Mar-2431-Dec-24
Year Ended

(Rs. in Lacs)

Sr.
No.

Quarter Ended
STANDALONE

PARTICULARS

1 Revenue from operations (Incl State Excise Duties) 20,881.60 18,101.44 24,858.44 97,101.17 88,474.41

2 Profit/(Loss) before tax 2,108.75 1,415.55 2,445.95 7,957.70 6,699.99

3 Profit/(Loss) for the Period 1,598.14 1,031.87 1,375.89 5,772.47 4,716.78

4 Total Comprehensive income for the Period 1,569.59 1,031.87 1,374.99 5,743.92 4,715.88

Notes:
1. The above is an extract of the detailed format of the Quarterly Financial Results filed with the Stock Exchanges

under Regulation 33 of the SEBI (Listing Obiligations and Disclosure Requirements ) Regulations 2015. The full
format of the said Financial Results are available on the Stock Exchanges websites on www.nseindia.com,
www.bseindia.com and on the Companys website www.somindia.com.

2. Audited financial results of the Company for the year ended March 31, 2025 have been reviewed by the audit
committee and approved by the Board of Directors at its meeting held on May 28, 2025.

3. The Statement has been prepared in accordance with the Companies (Indian Acccounting Standards) Rules
2015 (Ind AS) prescribed under Section 133 of the Companies Act, 2013 and other recognised accounting
practices and policies to the extend applicable.

4. The company is engaged in the business of manufacturing of alcoholic beverages. There are no reportable
segments other than alcoholic beverages, which singly or in the aggregate qualify for separate disclosure as per
provision of the relevant Ind AS 108 "Operating Segments".

5. Previous period figures have been regrouped and/or reclassified, wherever necessary.
6. The figures for the quarter are the balancing figures between the audited figures in respect of the full financial

year upto 31st March, 2025 and the unaudited year to date figures upto 31st December, 2024.
7. Shareholders are requested to intimate change of address, if any.

For SomDistilleries and Breweries Limited

Nakul K Sethi
Executive Director

DIN: 06512548
Place : Bhopal

Date : May 28, 2025
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(Rs. in Lacs)

EXTRACT OF AUDITED CONSOLIDATED FINANCIAL RESULTS FOR THE QUARTER / YEAR ENDED MARCH 31, 2025

Sr.
No.

Quarter Ended
31-Mar-25
Audited Unaudited Audited Audited Audited

31-Mar-24 31-Mar-25 31-Mar-2431-Dec-24
Year Ended

CONSOLIDATED

PARTICULARS

1 Revenue from operations (Incl State Excise Duties) 68,275.33 56,195.99 73,871.94 2,83,072.98 2,46,428.96
2 Profit/(Loss) before exceptional items and tax 3,246.69 2,915.74 3,616.53 14,367.89 12,193.14
3 Profit/(Loss) before tax 3,246.69 2,915.74 3,616.53 14,367.89 12,193.14
4 Profit/(Loss) for the Period 2,373.43 2,151.31 1,998.70 10,449.63 8,649.56
5 Total Comprehensive income for the Period 2,332.57 2,151.31 2,001.94 10,408.77 8,652.80
6 Total Comprehensive income attributable for the

period attributable to:
a) Owners of the Company 2,232.35 1,919.75 1,884.78 9,553.87 8,535.64
b) Non-Controlling Interest 100.22 231.56 117.16 854.90 117.16

7 Earnings Per Equity Share (Face Value of Rs. 2 each)
Basic (in Rs.) 1.15 1.10 1.03 5.28 4.49
Diluted (in Rs.) 1.15 1.10 1.03 5.28 4.48

Summarized Audited Standalone Financial Results of the Company is as under:

SOWINGPROGRESS,
REAPINGPROSPERITY.
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IPL fever inChandigarh,
Ahmedabadpushesup
hotel roomrents, airfares
RoShNi SheKhaR
Mumbai, 29May

All roads, it seems, are now leading to
Chandigarh and Ahmedabad where
the last leg of Indian Premier League
(IPL) 2025 will be held, which has
pushed thehotel roomandflight rates
byupto10percent.
The overall travel bookings for the

entire 18th season of the IPL were
around30to35percent,surpassingthe
20to25percentgrowthintheprevious
season,accordingtoEaseMyTrip.
FromFriday,themaintwomatches,

Eliminator in Chandigarh and Quali-
fier 2 in Ahmedabad, will decide the
teams facing off in the final match at
theNarendraModiStadium,Ahmeda-
bad,onJune3.
The premium stays in these two

cities are currently between~6,000 to
~8,200, while the budget stay options
rangefrom~2,200to~5,200.
Hotel roomrateshave increasedby

an average of 7 to 10 per cent, while
domestic airfares to both cities are up
byabout10percent,EaseMyTripsaid.
It further added that, on average,

fares to these cities have risen com-
pared to the same time last year, with
match-day bookings up by nearly 1.5
times, pushingprices higher, particu-
larlyonweekends.
Travel and hotel executives agree

that the shift of thefinalmatch venue
from Kolkata to Ahmedabad has also
resulted in a rise in re-bookings,
especiallyforflightsandhotelscloseto
the Narendra Modi Stadium and a
suddenspike in last-minutebookings.
“Thefinalhasbecomeamagnetfor

cricket tourism,withAhmedabadwit-
nessingthebiggestspikeinfootfallthis
season,”saidRikantPittie,chiefexecu-
tive officer (CEO) and co-founder,
EaseMyTrip.
On theotherhand,KaranAgarwal,

director, Cox and Kings said that the
travel demand for this year’s IPLfinal
has definitely picked up compared to
last season.
Travel and hotel executives

reported a surge in bookingsnear sta-
diums, withmany hotels nearing full

occupancyonmatchdays.However, a
hotel executive noted that the surge
isn’tsignificant,especially forChandi-
garh, due to recent geopolitical ten-
sionsbetweenIndia-Pakistan.
Tavleen Bhatia, chief marketing

and revenue officer, Cleartrip, said
hotel rates inChandigarh remainflat,
while Ahmedabad airfares have risen
by~1,000.
SantoshKumar, countrymanager,

India, Sri Lanka,Maldives, Indonesia,
Booking.comsaidthatwiththeexcite-
ment building for IPL finals, the plat-
formhasseena40percent increase in
searchesforAhmedabadbetweenMay
29toJune3onayear-on-yearbasis.
Theannouncementof thefinal IPL

T20matcheshas sparkeda travel rush
tothehostcities.
“We’re seeing a surge in flight

bookings toAhmedabadandChandi-
garhforthelastweekofMayandearly
June, with Ahmedabad witnessing a
148percentY-o-YgrowthandChandi-
garhclosebehindwitha111percentY-
o-Y increase. It’s clear that fans are
eager to be part of the live stadium

experience,reflectingagrowingtrend
of travel driven bymarquee sporting
events,”saidRajnishKumar,groupco-
CEO, ixigo.
“In Ahmedabad, demand for the

June 2 and 3matcheshas surgedby 35
per cent, with hotel rates rising by 45
per cent compared to the rest of the
month,”saidNikhilSharma,managing
director (MD) and chief executive
officer (COO), South Asia, Radisson
HotelGroup.
“Radisson Blu Ahmedabad is

alreadytrackingmorethan30percent
ahead of the usual occupancy pace,
highlighting strongmomentum lead-
ing intothefinals,”hesaid.
RadissonHotelsobservedasimilar

trend in Chandigarh. Sharma added
thatRadissonREDMohaliisoperating
at full capacity during the Qualifier 1
and Eliminator matches, with other
nearby properties being close to sold-
out levels. Room rates in Chandigarh
have jumpedby65to75percent.
vvvvvvvvvvvvvvvvvvvvvvvv
With inputs fromAkshara
Srivastava

Apple’s3rdIndiastoretoopeninB’luru
PRaChi PiSal & gUlveeN aUlaKh
Mumbai/NewDelhi, 29May

Apple India has zeroed in on Bengaluru for
opening its third retail outlet after Mumbai
andDelhi,whichwereopenedin2023.Forthe
third outlet, the iPhone maker has leased
8,000square feet (sq ft)of retail space inBen-
galuru’s Phoenix Mall of Asia, which will be
smaller than its first flagship store spanning
more than 20,800 st ft in JioMall in Bandra
KurlaComplex,Mumbai.However, itwill be
aslargeasApple’ssecondoutletinSelectCity-
walkMall inDelhi’sSaket.
According to lease-related documents

fromrealestatedataanalyticsfirmPropstack,
Apple Indiawill be paying an annual rent of
~2.09 crore for the Bengaluru retail store,
which translates to a monthly rent of ~17.4
lakh.Alongwiththerent,Applewillalsopay2
percentof its revenue for thefirst threeyears
of the lease tenure and2.5 per cent thereafter
to the landlord.
However, the lease deal has a rent cap

where the revenue share payment does not
exceed a value that is twice the value of the
applicable yearlyminimumguaranteed rent
for the year. The carpet area of the space is
7,997.80 sq ft. The company has also paid a
deposit of ~1.046 crore. The rent and the
security deposit both will escalate by 15 per
centaftereverythreeyears.
Apple’sretailexpansionispartofitsgoalof

addingfourmorestoresinIndiathathasbeen
outlined by Apple chief executive officer

(CEO)TimCook.
"In retail, in addition to the two storeswe

openedduringthequarter,we'realso looking
forward to a new retail store in the UAE, the
arrivaloftheonlinestoreinSaudiArabia,and
new retail stores in India starting later this
year,”Cooksaid in the latestquarterearnings
callearlier thismonth.
AccordingtoTarunPathak,researchdirec-

tor, Counterpoint Research, the larger
numberofstoresbyAppleisamidtheincreas-
ingshareofofflinesmartphonesales.
“The first two stores did well in terms of

mindshare and customer footfall, and the
retail strategy forApple is to control the end-
to-end experience for the customers the
moment they walk into the store and bring
themintotheoverallAppleecosystem.Thatis
likely towork for them,andIndiawill remain
avery importantmarket forApple,”hesaid.
Apple’sheadofretailhadspokenofmore

stores coming to India, in likely locations of

Bengaluru and Pune, besides Delhi-NCR
andMumbai.
The move comes at a time when the

Americanmultinational technology giant is
shiftingiPhonemanufacturingfromChinato
India to not only tap into India’s growing
smartphone market but also to export from
the country to theUS, amid tariff changes by
theUS government anddespite pressures to
manufacture in itshomecountry.
USPresidentDonaldTrumphadwarned

Apple of a 25 per cent tariff on iPhones sold
in the US if they're not manufactured
domestically.
Apple’s own retail stores are part of its

broader strategy in India where it began
manufacturingiPhonesin2017,andhassince
begun making the latest models, including
the iPhone 16 Pro and iPhone 16 Pro Max,
domestically.
vvvvvvvvvvvvvvvvvvvvvvvv
Moreonbusiness-standard.com

51% ruralwomendon’t ownamobilephone:NSO
Shiva RajoRa
NewDelhi, 29May

Nearly half of the women living
in rural areas do not own a
mobile phone, according to the
latest “ComprehensiveModular
Survey:Telecom,2025” (CMS-T)
released by the National Stat-
isticsOffice (NSO)onThursday.
Data showed that asmanyas

51.6 per cent of women aged
15yearsandabove in rural areas
did not own a mobile phone,
while80.7percentofmen in the
same demographic reported
owning one.
In urban areas, 71.8 per cent

of women owned mobile
phones,comparedto90percent

ofmen.
The NSO survey defined

mobile phone ownership as
having a device with an active
SIM card for personal use,
including employer-provided

phonesandthosenot registered
in theuser’sname. Jointowner-
ship of a singlemobile phone is
not considered ownership—in
such cases, it is determined
based onmajority use.

The survey did not consider
individuals with only SIM cards
asmobile phoneowners.
Data further showed that in

rural areas, around 79.2 per cent
of men and 75.6 per cent of
women aged 15 years and above
whoownedamobilephonehada
smartphone. In urban areas, the
figureswereestimatedat89.4per
centformenand86.2percentfor
womenin thesameagegroup.
The gender divide inmobile

phone ownership was also evi-
dentamongtheyoungerpopula-
tion.While 74.8 per cent of rural
males aged 15–24 owned a
mobile phone, the correspond-
ing figure for females was just
51.7 per cent.
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Expansionmode
Location Select City Jio Mall, Phoenix Mall of

Walk, Delhi Mumbai Asia, Bengaluru
Year 2022 2021 2025
Area (sqft) 8,400 20,806 7,998
Annual rent ( ~ cr) 4.8 5.04 2.09
Revenueshare — 2% for 36 2% for 36

months, 2.5% months, 2.5%
Source: Propstack thereafter thereafter

Marking disparity
(Figures in%)

*preceding date of the survey Source: NSO

RuRal uRban
15 years and above age group Male Female Male Female
Persons who own amobile phone 80.7 48.4 90 71.8
Persons who usedmobile phone 89.5 76.3 95 86.8
in past 3 months*
Persons who used internet 72.1 57.6 85.5 74
in past 3 months*

Demand boost
Booking.com said that traveln
searches for Ahmedabad rose
40%Y-o-Y
Airfares to these cities haven
approximately jumped 10%,
according to EaseMyTrip
Radisson Blu, Ahmedabad, is alreadyn

30%above its usual occupancy rate
Royal Orchid Hotels expects its roomn
rates to rise by 70% to 95% in the
two cities
Sarovar Hotels occupancy inn
Chandigarh is in the range of
70% to 75%
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CIN: L74899DL1993PLC052787

SOMDISTILLERIES&BREWERIES LIMITED

*EBIDTA UP

17%
*PAT UP

20%
*PBT UP

18%

31-Mar-25
Audited Unaudited Audited Audited Audited

31-Mar-24 31-Mar-25 31-Mar-2431-Dec-24
Year Ended

(Rs. in Lacs)

Sr.
No.

Quarter Ended
STANDALONE

PARTICULARS

1 Revenue from operations (Incl State Excise Duties) 20,881.60 18,101.44 24,858.44 97,101.17 88,474.41

2 Profit/(Loss) before tax 2,108.75 1,415.55 2,445.95 7,957.70 6,699.99

3 Profit/(Loss) for the Period 1,598.14 1,031.87 1,375.89 5,772.47 4,716.78

4 Total Comprehensive income for the Period 1,569.59 1,031.87 1,374.99 5,743.92 4,715.88

Notes:
1. The above is an extract of the detailed format of the Quarterly Financial Results filed with the Stock Exchanges

under Regulation 33 of the SEBI (Listing Obiligations and Disclosure Requirements ) Regulations 2015. The full
format of the said Financial Results are available on the Stock Exchanges websites on www.nseindia.com,
www.bseindia.com and on the Companys website www.somindia.com.

2. Audited financial results of the Company for the year ended March 31, 2025 have been reviewed by the audit
committee and approved by the Board of Directors at its meeting held on May 28, 2025.

3. The Statement has been prepared in accordance with the Companies (Indian Acccounting Standards) Rules
2015 (Ind AS) prescribed under Section 133 of the Companies Act, 2013 and other recognised accounting
practices and policies to the extend applicable.

4. The company is engaged in the business of manufacturing of alcoholic beverages. There are no reportable
segments other than alcoholic beverages, which singly or in the aggregate qualify for separate disclosure as per
provision of the relevant Ind AS 108 "Operating Segments".

5. Previous period figures have been regrouped and/or reclassified, wherever necessary.
6. The figures for the quarter are the balancing figures between the audited figures in respect of the full financial

year upto 31st March, 2025 and the unaudited year to date figures upto 31st December, 2024.
7. Shareholders are requested to intimate change of address, if any.

For SomDistilleries and Breweries Limited

Nakul K Sethi
Executive Director

DIN: 06512548
Place : Bhopal

Date : May 28, 2025
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(Rs. in Lacs)

EXTRACT OF AUDITED CONSOLIDATED FINANCIAL RESULTS FOR THE QUARTER / YEAR ENDED MARCH 31, 2025

Sr.
No.

Quarter Ended
31-Mar-25
Audited Unaudited Audited Audited Audited

31-Mar-24 31-Mar-25 31-Mar-2431-Dec-24
Year Ended

CONSOLIDATED

PARTICULARS

1 Revenue from operations (Incl State Excise Duties) 68,275.33 56,195.99 73,871.94 2,83,072.98 2,46,428.96
2 Profit/(Loss) before exceptional items and tax 3,246.69 2,915.74 3,616.53 14,367.89 12,193.14
3 Profit/(Loss) before tax 3,246.69 2,915.74 3,616.53 14,367.89 12,193.14
4 Profit/(Loss) for the Period 2,373.43 2,151.31 1,998.70 10,449.63 8,649.56
5 Total Comprehensive income for the Period 2,332.57 2,151.31 2,001.94 10,408.77 8,652.80
6 Total Comprehensive income attributable for the

period attributable to:
a) Owners of the Company 2,232.35 1,919.75 1,884.78 9,553.87 8,535.64
b) Non-Controlling Interest 100.22 231.56 117.16 854.90 117.16

7 Earnings Per Equity Share (Face Value of Rs. 2 each)
Basic (in Rs.) 1.15 1.10 1.03 5.28 4.49
Diluted (in Rs.) 1.15 1.10 1.03 5.28 4.48

Summarized Audited Standalone Financial Results of the Company is as under:

SOWINGPROGRESS,
REAPINGPROSPERITY.
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